Tata Motors bags order to supply over 200 units of Tata Hexa to Bangladesh Army
Dhaka, July 8 2019: Tata Motors, one of the world’s leading automobile brand today announced that they have
won an order for supplying over 200 units of the Tata Hexa four-wheel drive SUV in Bangladesh. The company has
won this prestigious order from Bangladesh Army.
After rigorous testing of the product for months, the Tata Hexa stood strong to meet all the requirements and
specifications of the Bangladesh Army. This order has been won against the other competitive brand SUVs and this
has been the first key order from the Bangladesh Army. The superior performance of the Tata Hexa, better comfort
features and widely available service and spares in Bangladesh made it the most preferred brand for the army.
Speaking on the occasion, Mr. Sujan Roy – Head – International Business, Passenger Vehicles, Tata Motors said,
“Bangladesh is a key market for us and this order is a clear sign of Tata Motors’ commitment and growing success
in the market. We are exploring multiple avenues to work closely with the Bangladesh armed forces and look
forward to a long and rewarding partnership for both parties.”
Tata Motors has been selling passenger vehicles in Bangladesh since 2012. It is currently amongst the top two bestselling passenger vehicle brands in Bangladesh with the Tata Indigo, Tata Tiago and Tata Nexon in its portfolio of
offerings. The Tata Hexa is being made available exclusively for the use of the Armed Forces and is currently not
available for purchase for private customers.
-EndsAbout Tata Motors:
Tata Motors Limited (BSE: TATAMOTORS), a USD 45 billion organisation, is a leading global automobile
manufacturer of cars, utility vehicles, buses, trucks and defence vehicles. Part of the USD 100 billion Tata group,
Tata Motors is India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility
solutions. Tata Motors has operations in the UK, South Korea, Thailand, South Africa, and Indonesia through a
strong global network of 109 subsidiary and associate companies, including Jaguar Land Rover in the UK and Tata
Daewoo in South Korea.
With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors
is India’s market leader in commercial vehicles and amongst the top four in the passenger vehicles market. With
‘Connecting Aspirations’ at the core of its brand promise, the company’s innovation efforts are focused to develop
pioneering technologies that are sustainable as well as suited to evolving aspirations of the market and the
customers. Tata Motors strives to bring new products that fire the imagination of GenNext customers, fueled by
state of the art design and R&D centers located in India, the UK, Italy and Korea. Internationally, Tata commercial
and passenger vehicles are marketed in countries, spread across Europe, Africa, the Middle East, South Asia, South
East Asia, South America, Australia, CIS, and Russia.
To know more, please visit (www.tatamotors.com; also follow us on Twitter: https://twitter.com/TataMotors)
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