Tata Motors christens its upcoming flagship SUV- Tata Gravitas, set for launch in
February 2020
Mumbai, November 26, 2019: Tata Motors is all set to strengthen its SUV portfolio further. The
Company today christens its upcoming flagship SUV- Tata GRAVITAS
Being the second vehicle built on the OMEGA (Optimal Modular Efficient Global Advanced) Architecture, which is derived from Land Rover’s legendary D8 platform, the GRAVITAS will set
international level benchmarks in terms of performance, driveability and luxury.
Announcing the name of this new SUV, Mr. Mayank Pareek - President, Passenger Vehicle Business
Unit, Tata Motors said, “We are elated to reveal the name of our latest SUV offering– the Tata
GRAVITAS. With this, we are excited to offer to our customers, yet another state-of-the-art product. The
GRAVITAS will up the ante in terms of luxury and performance and we are excited to launch this product
to customers in February 2020. We are confident that the GRAVITAS will inspire and lead as a product
among customers and industry alike.”
-EndsNote to Editors: Consumers can follow all updates on the brand website
https://gravitas.tatamotors.com, and follow the brand on dedicated social pages- Instagram:
@TataGravitas, Facebook: @TataMotorsGroup and Twitter: @TataMotors
About Tata Motors
Tata Motors Limited (BSE: TATAMOTORS), a USD 44 billion organisation, is a leading global automobile
manufacturer of cars, utility vehicles, pick-ups, trucks and buses. Part of the USD 110 billion Tata group, Tata
Motors is India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility solutions. It
has operations in India, the UK, South Korea, Thailand, South Africa, and Indonesia through a strong global
network of 134 subsidiaries,
associate companies and joint ventures, including Jaguar Land Rover in the UK and Tata Daewoo in South Korea.
With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors
is India’s market leader in commercial vehicles and amongst the top four in the passenger vehicles market. With
‘Connecting Aspirations’ at the core of its brand promise, the company’s innovation efforts are focused to develop
pioneering technologies that are sustainable as well as suited to evolving aspirations of the market and the
customers. Tata Motors strives to bring new products that fire the imagination of GenNext customers, fueled by
state of the art design and R&D centers located in India, UK, US, Italy and South Korea. Internationally, Tata
commercial and passenger vehicles are marketed in countries, spread across Africa, the Middle East, South Asia,
South East Asia, South America, Australia, CIS, and Russia.
To know more, please visit (www.tatamotors.com; also follow us on Twitter: https://twitter.com/TataMotors)
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