Tata Motors launches a new ad for Ramadan; strives to spread joy during the unprecedented
times
Mumbai, 15 April, 2021: Tata Motors, one of the world’s leading automotive manufacturers, announced the launch of its
new marketing campaign on the occasion of the start of the holy month of Ramadan. Titled #CelebratingGoodness with
Tata Motors, the commercial endeavours to instil optimism and provide solace, especially during these challenging and
tough times, during the COVID-19 pandemic. The ad encourages spreading cheerfulness and delight through
#NekiHiDariya, the path of righteousness and good deeds, which is keeping with the true spirit of Ramadan.
The ad depicts a group of employees working selflessly to ensure that their employer doesn’t miss breaking his fast or
better known as ‘iftar’ due to his car breakdown. Overwhelmed by their gesture, the employer heartily invites his
employees to his residence for them to break the Ramadan fast together, while they celebrate over dinner table. The ad
highlights the spirit of compassion, benevolence and equality within everyone, across all nationalities and race. The film
has been conceptualised and developed by creative agency Ogilvy, India.
Speaking on the launch of the ad, Mr. Rudrarup Maitra, Vice President, International Business, Commercial Vehicle
Business Unit, Tata Motors said "Ramadan is an important period for Tata Motors customers worldwide, and every year
during this auspicious period, Tata Motors shares a beautiful message on the human spirit that binds us all together and
connects us through our aspirations. This year, Tata Motors celebrates this everlasting human spirit of helping and
inspiring each other through this beautiful film and shows that the spirit of Ramadan is experienced best when it is
celebrated together. Wishing everyone a blessed Ramadan!”

Ad Link: Ramadan Kareem 2021 #CelebratingGoodness with Tata Motors #NekiHiDariya
The ad will be promoted during the holy month of Ramadan, further cascading on to social media handles with the
following hashtags: #CelebratingGoodness #NekiHiDariya.
About Tata Motors
Tata Motors Limited (NYSE: TTM; BSE: 500570 and 570001; NSE: TATAMOTORS and TATAMTRDVR), a USD 35 billion
organization, is a leading global automobile manufacturer of cars, utility vehicles, pick-ups, trucks and buses. Part of the USD 113
billion Tata group, Tata Motors is India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility
solutions. It has operations in India, the UK, South Korea, Thailand, South Africa, and Indonesia through a strong global network of 103
subsidiaries, 10 associate companies, 3 joint ventures and 2 joint operations as on March 31, 2020.
With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors is India’s market
leader in commercial vehicles and amongst the top four in the passenger vehicles market. With ‘Connecting Aspirations’ at the core of
its brand promise, the company’s innovation efforts are focused to develop pioneering technologies that are sustainable as well as
suited to evolving aspirations of the market and the customers. Tata Motors strives to bring new products that fire the imagination of
GenNext customers, fueled by state of the art design and R&D centers located in India, UK, US, Italy and South Korea. Internationally,

Tata commercial and passenger vehicles are marketed in countries, spread across Africa, the Middle East, South Asia, South East
Asia, South America, Australia, CIS, and Russia.
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