TATA Motors gives customers an immersive 3D experience of its NEXON EV on
World EV Day
~ Launches NEXON EV 3D Commerce powered by Eccentric Engine’s One 3D ~

Mumbai, India, September 08, 2020: On the occasion of World EV Day, Tata Motors today announced the launch of
‘NEXON EV 3D Commerce’, an immersive visualization of its entire Nexon EV range on its website. Powered
by Eccentric Engine’s One 3D platform, it is a first of its kind experience providing customers with a detailed and holistic
purchase experience that saves time and effort. In light of the ongoing pandemic, Tata Motors has taken the lead in ensuring
customer safety and enhancing their purchase experience by introducing this initiative to provide an immersive experience
of the product while boosting the morale of prospective buyers.
The Nexon EV 3D Commerce is a 360° virtual experience which allows customers to explore colors, variants, features,
and accessories of the Nexon EV in great detail. This will be the first automotive E-Commerce experience with 3D at its
core, right from the Home Page.
Speaking on the launch, Mr. Ramesh Dorairajan, Head – Sales, Marketing and Customer Care, Electric Vehicle
Business Unit, Tata Motors, said, “We are constantly looking at ways and means of improving customer experience and
engagement. The current pandemic has urged businesses to change their approach and adapt in accordance with the new
normal. Being a homegrown brand, it gives us great pleasure to partner with Eccentric Engine, an innovative Indian tech
company and launch this initiative, as we redefine our customer engagement. The NEXON EV 3D Commerce is a big step
in this direction.”
Adding in, Mr. Varun Shah, CEO and Co-founder of Eccentric Engine said “It's a privilege to collaborate with Tata
Motors for this incredibly special launch and support them in their endeavor. EV’s are the future of Mobility and critical
for environmental sustainability. This is a first of its kind integration of our One 3D Platform with E-Commerce. We look
forward to Tata Motors EV customers enjoying a seamless experience throughout their online journey.”
Launched early this year, the Tata Nexon EV is the most preferred electric car in India and is by far the highest selling 4wheeler EV in the industry, helping Tata Motors post a market share of 62% in EVs in Q1FY21. Recently, the company
rolled out its 1000th Nexon EV, portraying the rapid growth in both interest and demand for EVs.
The Nexon EV 3D Commerce will include all of its available accessories, that customers can explore online in 3D and
finally book their personalized vehicle online. Customers can access the Nexon EV 3D Commerce feature at
nexonev.tatamotors.com.
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About Eccentric Engine
Founded in 2012, Eccentric Engine is a pioneer of Automotive Visualization in India with its proprietary One 3D platform. By virtue of its One 3D
platform Eccentric Engine delivers seamless omnichannel experiences. Our technology enables creators to ‘show what they make’ on web browsers
and empowers customers by allowing them to access products across all devices.
https://eccentricengine.com

About Tata Motors
Tata Motors Limited (NYSE: TTM; BSE: 500570 and 570001; NSE: TATAMOTORS and TATAMTRDVR), a USD 44 billion organization, is a
leading global automobile manufacturer of cars, utility vehicles, pick-ups, trucks and buses. Part of the USD 110 billion Tata group, Tata Motors is
India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility solutions. It has operations in India, the UK, South Korea,
Thailand, South Africa, and Indonesia through a strong global network of 134 subsidiaries, associate companies and joint ventures, including Jaguar
Land Rover in the UK and Tata Daewoo in South Korea.
With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors is India’s market leader in commercial
vehicles and amongst the top four in the passenger vehicles market. With ‘Connecting Aspirations’ at the core of its brand promise, the company’s
innovation efforts are focused to develop pioneering technologies that are sustainable as well as suited to evolving aspirations of the market and the
customers. Tata Motors strives to bring new products that fire the imagination of GenNext customers, fueled by state of the art design and R&D centres
located in India, UK, US, Italy and South Korea. Internationally, Tata commercial and passenger vehicles are marketed in countries, spread across
Africa, the Middle East, South Asia, South East Asia, South America, Australia, CIS, and Russia.
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