Tata Motors partners with what3words - Redefines navigation with just 3 words

The 1st automobile manufacturer in India to bring this unique addressing system to the market
Mumbai, September 17th 2019: Tata Motors, India’s largest automobile manufacturer today announced its partnership
with the innovative location technology provider, what3words. Tata Motors will be the first manufacturer in India to bring
what3words addressing system in its cars.
In a first for the Indian automotive industry, the partnership with Tata Motors and what3words will enable car-drivers to
enter a 3 word address by voice or text input, and then navigate to the accurate address within 3 meters of the destination
location. This is especially relevant in the Indian context, where addresses are non-standard and complex network of roads
make it difficult for last-mile navigation. This accurate & unique 3 word-addressing system will make the last-mile
navigation simple, safe, hassle-free and less time-consuming for the Indian customers. The what3words system is available
in 36 languages, including 5 Indian languages: Hindi, Bengali, Tamil, Telugu and Marathi. The addition of these new native
languages means that what3words will be making this technology more accessible for the Indian consumers.
Commenting on this partnership, Mr. Mayank Pareek, President - Passenger Vehicle Business Unit (PVBU), Tata Motors
said, “Tata Motors is proud to be the first automaker in India to collaborate with what3words. With this collaboration, our
customers will now be able to navigate to accurate 3-word addresses represented by what3words; offering a clear solution
to a very visible problem related to the non-standard traditional address system. The three-word addressing will not only
provide a more seamless navigation experience, but will also increase efficiency with drivers not spending a lot of time
locating their destinations and reaching the precise location (within 3m of space) with minimum hassle and effort. Globally,
the what3words technology comes as a unique offering only in the premium car models, but customers can expect this
groundbreaking technology to feature in our mainstream line-up of products very soon.”
“India has a rapidly growing economy, but like many other countries, it still suffers from the big three infrastructural
challenges - the unbanked, the unconnected and the unaddressed,” said Chris Sheldrick, what3words CEO and CoFounder. “Our partnership with Tata Motors will begin to change this, as together, our impact will expand across
humanitarian, travel, e-commerce - and of course automobile industries. This will also be a breakthrough for the tourism
industry as it will make travelling very convenient for incoming tourists.’’
With the increase in the usage and ownership of smartphone devices across the country and India’s rapid growing
economy, the need for a sophisticated location technology has never been more pronounced. The varying regional address
formats across the country, its oft unnamed streets and localities coupled with more often than not buildings with no
numbers, further compound this problem. To solve this real-world issue, what3words has taken the entire world, divided
it into 3mx3m squares, and assigned each square a unique identifier - made of three random words. For example, Gateway
of India can be found at ///holiday.surpises.design.
With the what3words technology, a 3 word address can simply be entered into the car navigation system, manually or via
speech recognition. To prevent errors, every 3 word address is unique, and similar addresses are located far apart to avoid
confusion. Additionally, the intelligent AutoSuggest feature helps drivers to spot and correct their mistakes immediately
and effortlessly redirects them to the accurate address.
The latest version of what3words will be available in the upcoming products by Tata Motors in future. Customers will be
able to download the what3words application for free via iOS and Android platforms. The easy adoption is what has made

what3words a popular tool for businesses around the world and has helped them improve their customer experience and
enhance efficiency, while reducing expenses and environmental impact.
-EndAbout Tata Motors
Tata Motors Limited (NYSE: TTM; BSE: 500570 and 570001; NSE: TATAMOTORS and TATAMTRDVR), a USD 44 billion organization, is a
leading global automobile manufacturer of cars, utility vehicles, pick-ups, trucks and buses. Part of the USD 110 billion Tata group,
Tata Motors is India’s largest and the only OEM offering extensive range of integrated, smart and e-mobility solutions. It has operations
in India, the UK, South Korea, Thailand, South Africa, and Indonesia through a strong global network of 134 subsidiaries, associate
companies and joint ventures, including Jaguar Land Rover in the UK and Tata Daewoo in South Korea.
With a focus on engineering and tech enabled automotive solutions catering to the future of mobility, Tata Motors is India’s market
leader in commercial vehicles and amongst the top four in the passenger vehicles market. With ‘Connecting Aspirations’ at the core
of its brand promise, the company’s innovation efforts are focused to develop pioneering technologies that are sustainable as well as
suited to evolving aspirations of the market and the customers. Tata Motors strives to bring new products that fire the imagination of
GenNext customers, fueled by state of the art design and R&D centers located in India, UK, US, Italy and South Korea. Internationally,
Tata commercial and passenger vehicles are marketed in countries, spread across Africa, the Middle East, South Asia, South East Asia,
South America, Australia, CIS, and Russia.
To know more, please visit (www.tatamotors.com; also follow us on Twitter: https://twitter.com/TataMotors)
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About what3words
Co-founded in London in 2013 by Chris Sheldrick, what3words is the simplest way to talk about location. The system covers the entire
world, never needs updating, and works offline. A 3 word address is a human-friendly way to share very precise locations with other
people, or to input them into platforms and machines such as autonomous cars or e-commerce checkouts. It is optimised for voice
input and contains built-in error prevention to immediately identify and correct input mistakes.
The free what3words app, available for iOS and Android, and the online map enable people to find, share and navigate to 3 word
addresses in 36 languages to date. A 3 word addresses in one language can be switched instantly into any other supported language,
and even looked up in one language and shared in another. what3words can be easily integrated by businesses, governments and
NGOs into apps, platforms or websites, with just a few lines of code, and products are available for free or for a nominal fee for
qualifying NGOs. Its partners include Mercedes-Benz, Ford, Domino’s Pizza, Lonely Planet, Airbnb and Cabify.
what3words has a team of over 100 people, across offices in London UK, San-Francisco USA, Johannesburg ZA and Ulaanbaatar
Mongolia. The company has raised over £40 million in capital from investors such as Intel, Aramex, Deutsche Bahn, SAIC and the Sony
Investment Fund.
Find your 3 word address here.

