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Every company has a special continuing responsibility 

towards the people of the area in which it is located and 

in which its employees and their families live. In every 

city, town or village, large or small, there is always a need 

for improvement, for help, for relief, for leadership and 

for guidance. I suggest that the most significant 

contribution organized industry can make is by 

identifying itself with the life and problems of the people 

of the community to which it belongs and by applying its 

resources, skills and talents, to the extent that it can 

reasonably spare them to serve and help them.

J. R. D. TATA





As I write this foreword for the Annual Corporate Social Responsibility (CSR) Report of Tata Motors 
for the year, my mind goes back to 1960, when a Sir Dorab Tata Scholarship of 60 rupees per month 
for six years allowed young Raghunath Mashelkar to undertake his higher education. If someone 
had predicted 55 years ago that one day the same Raghunath Mashelkar will chair the CSR 
Committee of one of the flagship companies in the Tata group, no one would have believed it!

During the year, largely triggered by the Companies Act 2013, we have seen a positive shift in CSR 
approach of many companies in India. CSR programs are now subject to a regular review by the
CSR committee of the Board. We, at Tata Motors, have been engaged in CSR activities for the past 
several years. Our emphasis continues to be on education, skill development, environment and 
health. It continues to be on the marginalised sections of the society. It continues to be on Tata 
Group’s philosophy of ‘improving quality of life’.

However, we are increasingly focusing on three things. The first is a heavy emphasis an outcome 
rather than just output. We continuously ask, are we making a real difference to the lives of the 
people? We are developing new methodologies to measure this difference.

Secondly, we are trying to increase both our efficiency and effectiveness through inclusive 
innovation, namely ‘getting more from less for more’. We do this by forging strategic partnerships 
with NGOs, technical training institutes, concerned government departments and its whole 
eco-system.

Thirdly, we are trying to increase our outreach. During the year, we have positively impacted lives 
of more than two lakh people through our focussed CSR programs.

I would like to thank the Board for its continued belief and thrust on and investment in CSR, 
despite the difficult year that we have had. I would like to acknowledge our CSR committee for its 
most valued guidance. And last but not the least, our profound thanks to our wonderful CSR team 
members for their passion, enthusiasm and deep commitment to the bigger humanitarian mission 
that our CSR initiative at Tata Motors is trying to serve.

Raghunath Mashelkar
Independent Director & Chairman, CSR Committee of the Board
Tata Motors Ltd.

Foreword

Raghunath Mashelkar



Dear Colleagues,

We are pleased to share our Annual CSR Report 2014 - 15. During the year,
we took number of initiatives to increase our outreach and also engaged our 
eco-system for more cohesive and comprehensive implementation of CSR 
program. Furthermore, we have also introduced few new programs and also 
up-scaled exiting CSR programs. Through CSR programs, we bought positive 
changes in lives of more than 200,000 people as against the initial plan of 
reaching out to 143,000 people and planted more than 85,000 trees.

We have integrated our Affirmative Action program with the CSR program 
and earmarked 40% of the CSR budget exclusively for affirmative action 
program.  Moreover, banking on the enthusiastic response of our employees 
received during first edition of Tata Volunteering Week, we have further 
strengthened volunteering program of our company and more than 20% of 
our employees volunteered for social causes in their personal time.

Moreover, on the lines of ‘more from less for more’, we strategically 
associated our dealers in CSR program. Our 20 dealers are associated with 
LEAP program, developed to train underpreviledged youth as motor 
mechanics. They not only pay stipend to these youth during nine months of 
on-the-job training but they also extend employment opportunity to them 
after successful completion of training. We have also entered in flexible - 
MOU with Directorate General of Employment and Training (DGET) for 
recognition of our automotive skills trades under Modular Employability 
Scheme (MES). The custom made course content of our professional driver 
training, painting and repair and assembly and repair has been approved by 
National Council for Vocational Training (NCVT).

Directors’ Note



RAVINDRA PISHARODY

Executive Director
(Commercial Vehicles)

Tata Motors Ltd.

SATISH B. BORWANKAR

Executive Director
(Quality)

Tata Motors Ltd.

During the year, in partnership with IIT Bombay Alumni Association, we have 
contributed to revolving fund to support engineering students from 
socio-economically weaker section of the society. More than the financial 
support, these students will also be mentored by senior leaders of the company. 
On the similar lines, Tata Samarth scholarship is also established in partnership 
with our group company - Tata Communication for the engineering students of 
colleges affiliated with College of Engineering, Pune (CoEP).

We have further up-scaled our support to secondary school students.
We partnered with Global Education Trust to provide special coaching to students 
enrolled in class IX and X of 146 municipal schools in Mumbai. Moreover, we have 
also started a pilot program to prepare class XI and XII students of Jawahar 
Navodaya Vidyalaya for IIT-JEE entrance exam after class XII.

In our continuous endeavor to improve our CSR performance, we undertook 
social return on investment (SROI) study for our employability programs 
conducted at Ramkrishna Mission Ashram, Sakwar. We engaged an external 
agency M/s KPMG to conduct this study. Re-affirming our assumptions, this
study concludes that a rupee invested in this program has generated social value 
which is of three times more than the initial investment. Moreover,
the beneficiaries also expressed that this program has also helped in improving 
their ‘quality of life’.   

In upcoming year, we have further planned to strengthen our CSR program and 
will give special impetus to measure overall impact created by it in the wider 
spectrum of community and society. We also recognize the fact that this won’t be 
possible without active support and participation of our employees in all our CSR 
programs and we intend to further institutionalize our volunteering program. We 
present our CSR performance and look forward for your feedback to further 
improvise the same.





Tata Motors is in the business of design, 

development, manufacturing and 

marketing of full range of Commercial 

vehicles, Passenger cars and Utility 

Vehicles (UVs) for domestic and 

international markets. Tata Motors 

Limited is India’s largest automobile 

company. It is the leader in commercial 

vehicles in each segment, and among 

the top in passenger vehicles with 

winning products in the compact, 

midsize car and utility vehicle segments. 

It is also the world’s eighth largest truck 

manufacturer and seventh largest bus 

manufacturer. Through its subsidiaries, 

the company is engaged in engineering 

and automotive solutions, automotive 

vehicle components manufacturing and 

supply chain activities, vehicle 

financing, and machine tools and 

factory automation solutions.

The company’s dealership, sales, 

services and spare parts network 

comprises over 6,600 touch points.

Who
we are

CORPORATE
OFFICE

MANUFACTURING
UNITS
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WORKSHOP

Building
Human
Capital

Further deepening our commitment towards community, during 

the year, we took numerous steps to further strengthen our CSR 

program. Our CSR committee of the Board is chaired by eminent 

scientist, Dr R.A. Mashelkar. Under his guidance to incubate 

innovation and for wider outreach, we adopted an underlining 

philosophy of ‘more from less for more’ which implies striving to 

achieve greater outputs, outcomes and impacts of our programs by 

judicious utilization resources and by forging synergetic 

partnerships for benefiting more lives.

Building Human Capital   2
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SCHOOL

We have identified malnutrition treatment and prevention under health, 

improving academic performance of secondary school students under 

education, skill development of unemployed youth under employability 

and promoting renewable sources of energy under environment as priority 

CSR programs.

Bridging the gap between industry and academia, we have instituted 

scholarship for engineering students at Indian Institute of Technology, 

Bombay and College of Engineering, Pune. We have also started fellowship 

program for students of social work in partnership with Tata Institute of 

Social Sciences, Mumbai. The students, selected for this program, will seek 

pragmatic solutions to existing social issues.

Following ethos of Tata Group’s Affirmative Action Policy, we have 

earmarked 40% of CSR budget exclusively for Affirmative Action Program. 

Moreover, the integration with CSR program has also ensured periodic 

review of Affirmative Action Program by CSR Committee of the Board.

This year our AA program has also received TAAP (TATA Affirmative Action 

Assesment Program) Jury Award.

Our CSR program is also recognized at various national and international 

forums. We were amongst the top 5 companies selected as Best 

Companies for CSR 2014 according to a survey conducted by IIM Udaipur 

and Futurescape and we have also won Golden Peacock Global Award for 

Corporate Social Responsibility.

We have initiated Social Return on Investment study of our CSR program at 

Ramkrishna Mission Ashram, Sakwar and going forward, we planned to 

develop in-build mechanisms to understand overall impact generated by 

our CSR programs. 
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Health Program

About 40%
of children
in India are 
undernourished

Yearly, 4 million 
people in India die 
from nutrition and 
related problems

Focus on maternal
& child health for 

malnutrition treatment 
and prevention

Provide
preventive

& curative health 
services in the 

community

Safe Drinking Water 
under Sumant 
Moolgaokar 

Development 
Foundation (SMDF)

OUR
APPROACH

TO IMPROVE
HEALTH IN

COMMUNITIES
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Deficiencies in nutrition inflict 

long-term damage to both individuals 

and society. Malnourished children 

are more likely to have infectious 

diseases such as pneumonia

and tuberculosis, which lead to a 

higher mortality rate. Moreover, 

absence of basic health facilities 

further complicates the situation. 

Banking on our experience of running 

Malnutrition Treatment Centre (MTC) 

at Jamshedpur, we have developed 

comprehensive program for 

malnutrition treatment and 

prevention encompassing adolescent 

girls, mother and infants.
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Combating
malnutrition
in slums

Rudrapur (Pantnagar) is emerging industrial hub of 

Uttarakhand state and migrants workers from outside 

state settled here in search of better employment 

prospective. In association with ActionAid, we launched 

malnutrition treatment and prevention project in slum 

pockets of Rudrapur district.

5 year old Tauheed was identified during one of the 

malnutrition screening camps and was immediately 

referred to Nutritional Rehabilitation Centre (NRC) by the 

doctors. Under observation and diet control of NRC 

counsellor, Tauheed gained 1.3 kilos in a short span of 

time. Additionally, we have also given Take Home Ration 

(THR) after he was discharged from NRC. Tauheed is one of 

the beneficiaries among 40 severely-acute malnourished 

cases identified and treated by us at Pantnagar. 

Gautam Mahato, a adolescent youth from 
Luabasa village near Telco Township, 
Jamshedpur. He is one among the several youth 
who are a part of the RISHTA - an adolescent 
health programme run by Tata Motors in 
association with Tata Steel Rural Development 
Society and Lucile & Packard Foundation. This 
project is designed to improve the well-being of 
adolescents and enable them to make informed 

decisions and choices about their sexual and 
reproductive health.

We opened the Youth Resource Centre (YRC)
in Luabasa village. These YRCs engaged with 
young people and communities on health and 
reproductive issues, train them as peer 
educators and provide leadership and vocational 
training opportunities to young people in the 
programme area. Gautam participated in
several training programmes and took several 
initiatives to strengthen the YRC in its village.
He is also President of the YRC at Luabasa and 
organized a series of activities in his village to 
spread the messages of Rishta. This has also 
helped them to develop leadership skills and 
communication skills. Till date, we have opened 
25 YRCs and trained 5168 youth on all modules 
of this project.

Project Rishta An Adolescent Health
Awareness Programme
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Extending health services
in the communities

Antenatal care at Lucknow

Further to curb infant and 

maternal mortality, we pay 

extra attention to pregnant 

women. The health situation 

in the villages is abysmally 

poor due to absence of 

adequate basic health 

services. We extend curative 

and preventive health 

services in the villages 

through medical camps. 

Through these health camps, 

we also raise awareness 

amongst the community 

members on balanced diet, 

malnutrition, etc.

Shanti of Dhawan village was 

very weak at the time of her 

first visit to our medical 

camp. She had no relatives in 

the village and she was 

entirely dependent on our 

medical services for 

vaccination and medicines. 

We, free of cost, have 

provided iron and calcium supplements throughout the pregnancy. Regular screening of patients and 

vaccination is administered to avoid any complications. Beneficiaries are regularly counselled to 

avoid any complications during the pregnancy and we also keep post-pregnancy track record of 

patients. During the year, we have provided antenatal care to 14 pregnant women from our project 

villages at Lucknow.
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Water is not confined only to its 
availability but it is also interlinked 
with health of community members. 
Moreover, it also has gender dimension 
associated with it wherein it is 
customary for women to walk miles on 
uneven terrain, rough roads carrying 
pots of water over their heads to meet 
water needs of their families. They 
often spend around six hours a day 
collecting water which adversely 
affects their health.

Amrutdhara
National Drinking Water Program

Amrutdhara as a movement has resolved to capture all such drinking water related issues and provide 
customised solution to community members on priority. We consciously choose drought prone remote 
villages and invite active participation from community members. We also build community 
institutions to ensure that the drinking water structures are well maintained and managed by the 
community. During the year, we have provided drinking water solutions to 34 villages benefitting over 
16000 people across the country. 
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MALNUTRITION TREATMENT 1102
AND PREVENTION

HEALTH AWARENESS PROGRAM 9385

PREVENTIVE AND CURATIVE HEALTH 99075
SERVICES IN THE COMMUNITIES

NATIONAL DRINKING 16163
WATER PROGRAM  - AMRUTDHARA

TOTAL NUMBER OF BENEFICIARIES 125725



SCHOOL



About 50% of students 
dropout at secondary
school level

Vidyadhanam   13

Education Program

Conduct co-curricular 
activities for overall 

personality development 
of students

Scholarships for 
meritorious cum

deserving students

Special coaching classes for 
students to develop their expertise 
in tough subjects, like mathematics, 

science and English

Provide necessary physical 
infrastructure in schools 
including installation of 

e-enabled course 
curriculum

OUR
APPROACH

TO IMPROVE
EDUCATION
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Education is the cardinal factor which determines holistic development of

an individual, foundations of which are laid down during the early childhood 

period. Education aids development of an individual’s cognitive, psychological 

and intellectual faculties that ultimately shapes his or her personality.



Coaching classes for
Secondary School Students in Mumbai

Mumbai is the most populous city in 
the country and 62% of the city’s 
population is living in slums. Municipal 
schools are last resort for the students 
from underprivileged background and 
these schools face myriad of problems, 
like non-availability of teachers which 
adversely affect academic performance 
of students. 

To bridge this gap, we partnered with 
Global Education Trust (CSR arm of 
Mahesh Tutorials) to provide special 

coaching to 23000 students enrolled in 146 municipal schools in Mumbai. Under this 
program, we will not only deploy additional teachers but we will also provide e-learning 
content to schools, thus focus on improving overall quality of education in municipal schools. 
We also engage with parents and teachers to create conducive teaching-learning 
environment in schools.
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Kajal Rajput, resident of Bansode Chawl, 
Saibaba Nagar, Thane got scholarship 
from Tata Motors in the year 2013.
Kajal’s father, a commercial vehicle driver 
earns between Rs. 8000 to Rs. 10000 per 
month. Sometimes, it was tough for him 
to pay for education of his children. The 
scholarship amount of Rs. 8000 was given 
to Kajal and for the first time, she was 
able to attend coaching classes for 
preparation of board exams. She also 
bought required course books and pay for 

the tuition. She scored 89.30% marks
in board exam and presently studying Science in
St. John Baptist Junior College, Thane.
In future, Kajal aspires to become an Engineer
and is working hard to achieve her dream. 

Truck Driver’s
Ward
Scholarship
Program
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Adult Literacy Classes at Jamshedpur

Tungari tola of Beyangbil is a very 

backward area with a population of 

around 30 families. The women of this 

village are engaged in menial jobs such 

as - contract workers or agricultural 

labourers. Kanchan Bhumij, resident of 

this village, organized the ladies from 

her community for the Adult Literacy 

Classes and with support of community 

leaders like Kanchan, we started adult 

literacy classes in four villages and 

enrolled 100 women.

In six months, majority of ladies are 

able to put their signature and started 

learning alphabets and numbers. These 

women also formed self-help group 

and are engaged in making agarbatti.

Helping students to realize their dreamTata Samarth Scholarship for Engineering Students 
Tata Samarth Scholarship is a mentorship based rolling scholarship program jointly instituted by Tata Motors and Tata Communications. The objective of this program is to support bright young engineers from economically weak section of the society. We have selected 50 students from top five engineering colleges affiliated with College of Engineering Pune (CoEP). These students will be given scholarship of Rs. 25000 per annum. These students will also be mentored by senior leaders of Tata Motors and Tata Communications.

On the similar lines, we have also partnered with IIT Bombay Alumni Association to extend financial assistance to IIT students.
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Focusing on adolescent girl’s sanitation, Agarkar Girls 
High School was identified as one of the needy school 
and a participatory consultation was initiated with 
students and teachers to design of the toilet block.   
1300 students from class 5th to 10th are enrolled in this 
school. Majority of students come from nearby slum 
areas and are from economically weaker section of the 
society.

We constructed toilet block and generated awareness 
amongst students about personal health and hygiene. 
The students were also taught to prepare detergent and 
sanitizer which will be used for maintenance.

School
Infrastructure
Improvement
Agarkar Girls High School,
Somwar Peth, Pune

BEFORE AFTER
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SCHOOL

SCHOLARSHIPS 1507

SPECIAL COACHING CLASSES 24829

CO-CURRICULAR ACTIVITIES 8314

SCHOOL INFRASTRUCTURE 12175
IMPROVEMENT

TOTAL NUMBER OF BENEFICIARIES 46825



WORKSHOP
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Employability Program

Training of youth in automobile 
and other demand driven 

vocational trades such as drivers, 
mechanics, plumbers, nursing etc.

Develop multi-stake holder 
partnerships with NGOs for 

wider outreach

Capacity building of 
partners through 

Train-the-Trainer and 
management 

developement programs

Skill developement
of community based 
stake holder groups 

in agricalture and 
allied trades

OUR
APPROACH TO

ENHANCE
EMPLOYABILITY

As per NSDC* report 
347 million people 
will be required by 
2022

Around 93% of the 
Indian workforce lacks 
any kind of formal skill 
development training

*National Skill Development Corporation
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India is poised to become the 

world’s youngest country by 2020, 

with an average age of 29 years,

and will account for around 28% of 

the world’s workforce. However, the 

country faces a considerable skill 

development challenge.

To bridge the gap, we embarked

our skill development journey in 

partnership with wide range of 

stakeholders to enhance 

employability of youth mainly

in automotive trades.
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Ashwini Sandbhor, Samrat Nagar, Pune discovered her self-worth and esteem which 

has smudged due to a very early marriage, at 15 years of age, and very next year birth 

of her son. Her desire to make her mark took a secondary seat in managing family 

responsibility. It took her stroke of a chance to glance through the advertisement of 

Sarathi- Tata Motors Driver Training Program and the very next day she enrolled herself

for this program.

She has undergone 30 days intensive training and after completion of training, she 

started working with unit of Wings Cab called Sakhi, which cater to women 

professionals. Both her husband and elder son are engaged in unskilled workforce and 

look up to her with respect. Ashwini is a source of inspiration to many a women in her 

locality and is motivating others to give it a try.

Fueling ambition,
driving life

She earns a monthly income of Rs. 9500/- and 

is the highest earning member of her family
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Thirty two year old Rajendra Lal 

supplements his income by working  as 

agricultural laborer. He never went to 

school and is totally dependent on 

farming for his earning. The traditional 

farming practices used by Rajendra were 

taught by his father and sometimes he 

also seeks advice of neighboring 

farmers. However, for last 2-3 years,

he was incurring heavy losses due to 

outbreak of diseases.

Promoting
sustainable agriculture

Inputs cost
reduced by 40%

Yield increased
by 45%

He attended awareness program 

organized by Tata Motors on sustainable 

agriculture. Taking inputs from this 

program, Rajendra on his small parcel of 

self-owned land started sustainable 

cultivation practices. In the first year 

itself, he spent only half of his money on 

purchasing chemical inputs from the 

markets and used manure produced in his 

own form.
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Jamshedpur
A.C. Refrigeration
training

We started vocational training program with the 
objective to enhance employability of 
unemployed youth and also to engage them in 
formal employment after completion of training. 
We partnered with Jan Shikshan Sansthan (JSS), 
a skilling and certification agency and M/s Voltas 
Limited to ensure training quality and is 
designed as per industry requirement.
16 youths selected for this program have 
undergone 6 months’ intensive training and got 
placements with M/S Imperial Enterprises, an 
authorised service center of Voltas Ltd.

Mahendra Singh is a resident of khandak village, Lucknow 

district. Due to poor economic background, he was only 

able to complete his primary education. He always 

thought of establishing his own enterprise but could not 

initiate due to lack of technical and financial support. 

Tata Motors in partnership with Entrepreneurship 

Development Institute (EDI), Lucknow conducted 15 day 

training program for unemployed youth like Mahendra.

After the completion of the training, Mahendra started 

his small fabrication unit “Avinash Auto & Fabricators.” 

After one year of struggle, slowly he started getting order 

for various fabrication work. He earns around Rs. 

25,000/- per month and is proud of his decision of 

starting his own enterprise which has not only ensured 

his steady source of income for him but it also provides 

employment to 5 more people. 

Helping youth
to realize their
true potential
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Life of Kaustubh Devendra Kuperkar 
of Badlapur village, Thane District 
has changed after joining LEAP 
program. LEAP is one year long 
training program to train youth as 
Mechanics. During this program, 
students not only undergo 
classroom training but they also get 
practical hand-on experience of 
working in Tata Motors’ authorised dealer workshops. Moreover, they are also paid stipend which is sufficient to cover expenditure during the training.
After sudden demise of his parents, Kaustubh started living with his maternal aunt, who works as agricultutral labourer, with his 6 siblings. Fighting against many odds, Kaustubh took admission in St. Joseph’s Industrial Training Institute, Kurla. Today, equipped with Certificate in automotive trade and after showing excellent performance during theory and practical classes he is working as service mechanic at Bafna Motors, Sion `and earns around Rs. 7000 per month.

Enabling youth to overcome obstacles
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Social Return on Investment study conducted at
Ramkrishna Mission Ashram, Sakwar, Thane

We engaged M/s KPMG to do a social return on investment (SROI) for skill building programs conducted 
at Ramkrishna Mission Ashram (RKM), Sakwar, Thane. This study concludes that a rupee invested in this 

program has generated social value which is of three times of the initial investment.

87% youth reported 
increase in income

60% youth were
‘on job’ within a month

80% youth reported improvement in ‘quality of life’

Mapping impact
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WORKSHOP

MECHANIC MOTOR VEHICLE TRAINING 1789

DRIVER TRAINING PROGRAM 2907

REFRESHER DRIVER TRAINING 19264

TRAINING IN

NON-AUTOMOTIVE TRADES 1410

TRAINING IN AGRICULTURE 1837
AND ALLIED INDUSTRIES

TOTAL NUMBER OF BENEFICIARIES 27207
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Humankind has always interacted with natural environment in order to live and consume 
of natural resources to prosper. While Mother Nature has never negated any one to avail 
these benefits but imposed some limitations to promote judicious use of natural 
resources. For sustainable development, it is necessary that we realise the consequences 
of over-exploitation of natural resources and take adequate steps to replenish them.

Environment Program

Tree plantation 
to increase 
green cover

construction 
of soil and 

water 
conservation 

structures

Awareness 
building amongst 
the community 

members

Promotion
of renewable 

energy

OUR
APPROACH

TO
IMPROVE

ENVIRONMENT
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Promoting renewable energy
Distribution of

Solar Lamps to students
The Government of India’s 

Ministry of Finance, 

National Clean Energy 

Fund (NCEF) through 

Ministry of New and 

Renewable Energy (MNRE)

Beneficiary

Community

Tata Motors in 

capacity of CSR 

partner

We have given 8500 solar 

study lamps to school 

going children in tribal 

blocks of Thane and Pune 

Districts. This project is 

based on a unique 

Public-Private-Community 

Partnership Model wherein 

the cost of solar study 

lamp is jointly contributed 

by three parties:

This project was deployed in partnership with Indian Institute of Technology Bombay (IITB) 

and NGO BAIF-MITTRA. The availability of light increased the number of study hours 

available for students and it also reduced their dependence on fossil fuel (kerosene) and thus 

helped in reducing carbon emissions. 
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Gujarat is water scarce state and is frequently 
hit by droughts due to scanty rain fall. Several 
parts of Gujarat region frequently suffer from 
severe water crisis during summer season. 
The significant solution lies in conserving 
each and every drop of rain water during the 
monsoon by constructing suitable water 
conservation structures.

We undertook maintenance and de-silting of 
rainwater harvesting structure in Vanaria 
village. Like many villages in the vicinity, this 
village also has a pond to meet water 
requirement of the entire village. Due to lack 
of maintenance and siltation, the water 
storage capacity of this pond have also 
decreased significantly. After de-silting the 
storage capcity of this pond, increased from 
118125 cubic meters to 200000 cubic meters. 
Moreover, this has also benefitted
70 farmers in cultivation of wheat crop.

Construction of Rainwater Harvesting
Structure at Sanand

In partnership with forest 

department, we promoted 

awareness campaign to ‘Save the 

Forest’ with Vangujjar 

community. The Vangujjar is

a nomadic tribe community, 

living in the forest for last 75 years. These communities are primarily engaged in animal 

husbandry and dairy production for their livelihood. We engaged them in open house 

discussion over safeguard of forest and maintain the biodiversity.

This engagement led to plantation more than 1000 saplings with them and in presence of 

their elected representative, they also took oath to maintain these saplings. We also 

engaged our employees in this program and initiated dialogue to sustain environment 

through stakeholder involvement, engagement and participation.

Promoting green
livelihood
at Pantnagar
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Managing waste water
in Khandak village,

Lucknow
Khandak village is having popluation of around 
800 people. The village did not have proper 
drainage which always resulted in the water 
logging during monsoon. Moreover, in absence 
of proper waste water disposal system, this 
village has high incidence of water borne 
dieases such as diarrhea and dysentary. It has 
been a regular phenomenon in the village 
since last 20 years.

Samaj Vikas Kendra, NGO promoted by Tata 
Motors consulted villagers and proposed to 
construct storm water drain on the condition 
that the villagers will do ‘shramdaan’ in this 
project. Under this partnership, the villagers 
made contribution of rupees three lakhs and 
we have covered the cost of material. In 
partnership with villagers, a storm water drain 
of 800 meters is constructed in the village.
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In collaboration with Bombay Natural History Society (BNHS) we 
initiated the Environmental Awareness Program in schools to 
impart environmental education and to form a group of students 
for nature and wildlife conservation. 

BNHS’s education officers visited schools and NGO's working with 
children between age group of 10 to 14 years and conducted 
activities in three languages - English, Hindi and Marathi. The 
learnings imparted through this program will enrich their lives and 
also make them better human beings, who will feel responsible 
about the environment they are living in.

Environment awareness
program for school students
in Mumbai

3225 students have attended the awareness 

program on environmental issues
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NUMBER OF TREES PLANTED 85140

ENVIRONMENT 16298
AWARNESS PROGRAM

PROMOTION OF 8500
RENEWABLE ENERGY

TOTAL NUMBER OF BENEFICIARIES 24798
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Our Affirmative Action (AA) program is developed 
on the lines of Tata Group’s Affirmative Action 
Policy which specifically focusses in mainstreaming 
marginalized communities - scheduled caste and 
scheduled tribe. We have earmarked 40% of our 
CSR budget exclusively for AA program.

Education, Employability, Entrepreneurship and 
Employment are four focus areas of our AA 
program. While we work on all focus areas but our 
special focus is on Employability and Education, 
since we believe that education and skill building 
(employability) initiatives are keys to generate 
more entrepreneurs and to create talent pool of 
skilled manpower.

Affirmative Action Program
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Education
During the year we have extended 824 scholarships to SC/ST students and 1 FEAE scholarship for 
higher studies. 11000 SC/ST students benefitted from school support program including coaching 
classes, teacher’s training, co-curricular activities and infrastructure development.

Employability
We have observed that due to their academic performance or lack of exposure, many times SC/ST youth 
are not selected for our in-house Apprenticeship training program. This year we have started coaching 
for students appearing in in-house apprenticeship training exam. Moreover, due to persistent efforts by 
our training division, presently 27% of apprentices recruited under various schemes are from SC/ST 
community. During the year, we have trained 3350 SC/ST youth, in various skills, such as - mechanics, 
driving, fitter, beautician etc.

AA performance in 2014 - 15



Aadhar   41

Entrepreneurship
We have identified goods and services that can be procured from SC/ST vendors. Initiated 
benchmarking process to set long-term targets (3 to 5 years) for extending amount of business to 
SC/ST entrepreneurs against overall business extended to TML suppliers. During the year, we have 
associated 3 new vendors, including one core engineering company, in our supply chain and extended 
business of Rs 499 lakhs to them.

Incubating entrepreneurship
Chandan and Chandan Industries Private Limited

Chandan & Chandan, a start-up 

company, is producing industrial 

safety helmets on the basis of 

industrial safety parameters which 

are followed by helmet 

manufacturers in Japan.

The proprietor of the firm,

Mr. N. K. Chandan is an electrical 

engineering diploma holder and

a veteran in plastics molding.

He started his career as shop floor 

employee and by 2001 he was 

inducted as a partner in a plastic 

molding company. In 2013,

he started manufacturing safety 

helmets. Tata Group also invested 

Rs. 1 crore in this enterprise, thus 

holds 33% stake in the company.

In 2014, they were incorporated

as vendor of Industrial safety 

helmets for all TATA Motors’ Plants 

and the business of Rs. 19.88 lakhs 

has been extended to them.
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Employee Volunteering Program

Tata Motors continues to nurture a vibrant culture of volunteering by its employees and 
their families. In the second edition of group level volunteering format - Tata Volunteering 
Week (TVW-II) under ‘Tata Engage’ programme celebrated during Sept-Oct 2014.

Company’s Senior Leaders’ commitment, involvement and participation in volunteering 
activities along- with their family members continues to inspire and motivate the workforce 
to ‘give back to society’.

More than 5,800 
employees (20% 
human capital) of the 
company volunteered

Around 520
family members
of our employees
also participated
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We also won four Awards in TVW-II at group level

Best
Internal Campaign

Highest percentage
of employee
participation

Highest
percentage

of fresh
registrations

Highest number
of employees’

family members’
participation

The third edition of volunteering programme TVW-III was celebrated across office and plant locations 
during Mar-April 2015 and this too witnessed widespread enthusiasm, participation by employees.

The Organizations and communities including SC/ST communities that were partner to the volunteering 
activities have expressed their gratitude for volunteers having spent time with them and engaging in 
enriching dialogues.
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DISASTER RELIEF

Re-building
Lives
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To store normalcy in the valley, we quickly 
assembled team of 25 technicians who 

volunteered their services in such tough times. 
The disciplined work demonstrated by the TATA 
Motors team build huge amount of confidence 

and self-belief in the people, which is absolutely 
priceless. 

Moreover, our employees also contributed their 
half-day salary and the matching contribution was 

made by the company. We have donated sum of 
Rs. 2.26 crores and have also partnered with Tata 

Relief Committee (TRC) for long term relief and 
rehabilitation work.

We are always on the forefront of providing relief to 
people who are affected by natural calamities. In 
September 2014, state of Jammu and Kashmir 
witnessed disastrous floods across many of its 
districts caused by torrential rainfall.

These floods not only eroded the basic infrastructure 
but it also caused major damage to thriving tourism 
industry of the state. During this period, commerical 
vehicles which play an important role in lives of 
ordinary citizen, were also stuck due to lack of 
maintenance. The technicians available at our 
dealers’ workshops and service stations were busy in 
resurrection of their daily lives.

Disaster Relief & Rehabilitation



Joining
Hands
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We are present across the country 

through our intensive network of 

authorized dealership and service 

stations.  We continuously strive for 

engaging our eco-system in various 

CSR programs of the company. For 

example - we have partnered with 20 

dealers in LEAP program to train 

unemployed youth as mechanics. 

CSR in Eco-System
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Arvind Motors’ strong belief in corporate social Responsibility is inspired through its 

commitment to take care of Environment, Health and Safety of its employees and 

neighborhood. The company is sponsoring Mangala Jyothi Integrated School run by 

The Society for the Welfare of the Disabled in Mangalore for last 20 years and also 

adopted 3 children from this school. They also took numerous initiatives to build 

learning abilities of differently abled children. The company has generously donated 

books and uniforms to students enrolled in government schools and also supported 

people to avail medical treatment.

The employees of Arvind Motors, in their personal time, visited orphanages, old age 

homes, hospitals and spend time with the inmates and made them happy by 

organizing recreational activities and gifts. Arvind Motors has also generously 

supported Tata Motors Hospital build for enhancing the quality of health care 

facilities at Jamshedpur. The management and employees have taken a commitment 

to create a better tomorrow for the future generation through these social activities.

Commitment for better tomorrow
CSR at Arvind Motors, Mangalore
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Extending helping hand...
CSR at Posco Motors, Chandigarh

Under the leadership of Mr Sanjay Passi, 
Posco Motors undertook many activities 
to help people from marginalized 
section of society and differently abled 
children. The company has partnered 
with one of the oldest daycare centers 
in Delhi, The Delhi Society for the 
Welfare of Special Children and donates 
Rs. 500,000 every month to support 
differently abled students. 
The company has also donated             
Rs. 200,000 to Ila Trust to provide 
medical and nutrition support to 
underprivileged people and                  

Rs. 20,00,000 to establish CT 
(Computed Tomography) scan facility at 
Tata Motors’ hospital at Jamshedpur. 
Moreover, Mr Passi has also made 
life-time commitment to donate Rs. 500 
for every vehicle sold to the Tata 
Medical Centre at Kolkata which comes 
approximately Rs. 500,000 per month. 
He, with his wife Shalini and his son 
Robin, in his personal time volunteers 
for various social causes. 



International
CSR
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Through our network of dealers and in partnership 
with reputed NGOs, we undertook various CSR 
activities at international locations. During the year, 
we conducted an intensive survey and identified 
education and skill development of unemployed youth 
as priority programs to be implemented at 
international locations.

In coming year, we planned to adopt two schools in 
Nigeria and Bangladesh and improve education 

facilities in these schools. On skill development front, in partnership with our dealers, we planned to train 
unemployed youth as motor mechanics. The selected youth will undergo 4-6 months training in India 
followed by on-the-job training at our dealer’s workshop in their respective countries. Furthermore, we 
have instituted an award to recognize exceptional CSR work done by our dealers. This year, our dealer M/s 
Sipradi Trading Private Ltd (STPL), Nepal won the award. 

SIPRADIAN SAHAYATA - CSR arm of Sipradi Trading Private Ltd.

Sipradian Sahayata is a non - profit 
organization started by the employees 
of STPL in 2012. They are mainly 
engaged in education, disaster relief 
and rehabilitation and support
to marginalized sections of society 
mainly senior citizens, orphans and 
differently-abled.

During the year, this organization has 
given scholarship to 26 students and 
also improved physical infrastructure 
of four schools. The organization has 
also supported 135 families of three 
villages whose house were destroyed 
by the fire. They have also provided 
vocational training to 14 women and 
also distributed blankets to help poor 
to cope extreme Nepal winter.

CSR outside India
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During the year, we have taken significant steps to increase efficiency, outreach and 

effectiveness of our CSR program. We forged strategic partnership with reputed NGOs for 

implementation of identified priority CSR projects – malnutrition treatment and 

prevention, customized  educational inputs to secondary school students and skill 

building of youth. We have also engaged our eco-system to train and to create job 

opportunities for unemployed youth.

We started coaching classes to help students to prepare for IIT-JEE and instituted 

scholarship for engineering students. Furthermore, to incubate social innovation we 

entered in agreement with Indian Institute of Technology, Bombay and Tata Institute of 

Social Sciences, Mumbai. We expect, in next few years, the projects identified and 

undertaken in partnership with these reputed institutes will be part of our CSR program 

and this will further strengthen our nation building agenda.

Under our Affirmative Action program, we have identified the company’s rural marketing 

project –NEEV, through which we can further promote employment of SC/ST youth in our 

eco-system. Moreover, we have also embarked on benchmarking process to earmark 

amount of business that could be extended to SC/ST entrepreneurs.

Aligning with Tata Group’s vision, we have developed volunteering program and have also 

planned to implement CSR program at international locations. On the same curve, we will 

further intensify our programs for wider outreach and also develop mechanism to build 

capacities of our implementation partners.

Parallel to this, we are also strengthening our internal mechanisms to measure overall 

impact of our CSR programs. Moreover, we will also be developing new programs as per 

the requirements of our eco-system and explore avenues for synergetic engagement with 

them in overall CSR program of the company.

Way Forward
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BUILDING
HUMAN CAPITAL...



To know more about our CSR program,
please mail us at csrmumbai@tatamotors.com
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