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Foreword

Independent Director & Chairman, 
CSR Committee of Board Tata Motors Ltd.

Raghunath Mashelkar

Additional steps were taken to build the internal 
capacity of our CSR team which will help us improve our 
monitoring framework.

Foreword Foreword

We take great pride in the growth of our CSR 
programmes this year. Following the guiding 
philosophy of ‘More from Less for More’ we 
partnered with government deaprtments, 
social service organisations etc. which helped 
us to increase our national footprint and 
gained better insight of the community needs. 
2015 has been an exciting year in the CSR 
sphere in India. We have seen introduction of 
new programmes and greater involvement of 
corporates in the social sector.

Tata Motors, flagship company of Tata Group, 
has a reputation of meaningful community 
engagement. With our continued focus on 
health, education, employability and 
environment, we have initiated several new 
programmes to accommodate emerging 
community aspirations. Our sustained e�orts 
to alleviate the economic and social standing 
of underprivileged people and bring them on 
an equal footing is also recognized by the 
Group. We were amongst the top performers 
in the assessment carried by Group 
A�irmative Action o�ice.

We have embarked on a journey of conducting 
scientific impact assessments and with the 
same aim undertook a SROI (social return on 
investment) study last year. Moving a step 
closer towards institutionalization of this 
process, this year we initiated this study for 
five more projects. Additional steps were 
taken to build the internal capacity of our CSR 
team which will help us improve our 
monitoring framework.

During the year, we also engaged an external 
agency to conduct the Legal Assurance Audit 

of our CSR programme which has helped us 
bring accountability and accuracy to our CSR 
disclosures. Moreover, through partnerships 
with prestigious academic institutes such as 
IIT Bombay and TISS, Mumbai, we expect to 
infuse fresh ideas and new perspectives 
bringing greater social sensitivity to the table.

Going forward, we will reflect on our journey 
and realign our CSR goals with the new 
international standards such as the 
“Sustainable Development Goals”. 
Streamlining the current CSR processes shall 
help us be more e�icient at every stage – from 
conceptualization and implementation to 
assessments.

On behalf of Tata Motors, I extend my deepest 
gratitude to all the stakeholders for supporting 
our initiatives throughout the year. The 
company’s board and employees share the 
same passion to go beyond the mandate of 
their job descriptions and connect with people 
in order to understand the ways in which we can 
enhance the quality of their life. I look forward 
to contributing wholeheartedly to this noble 
cause in the years to come.



Greetings! I am delighted to pen this note 
because as I took on the exciting journey at 
Tata Motors, it was the remarkable humane 
reputation of the Tata Group that echoed 
back to me through friends and family. Now, I 
am impressed by the significant work 
towards inclusive growth as Tata Motors is 
committed to the Group philosophy of “giving 
back the society, many times over”.  It is such 
a proud moment to share that this year, we 
have successfully touched and impacted the 
lives of 314,000 people through our four key 
pillars of Health, Education, Employability 
and Environment. 

Our approach for each of these four pillars is a 
careful balance of heart and mind – we want 
to be a part of and drive the aspirations of the 
communities we work in but at the same 
time, our e�orts also drive business 
objectives, to ensure we create a 
self-sustaining, impactful program.  
Committed to serving local needs as well as 
bringing in synergistic larger-scale program, 

Chief Executive O�icer & Managing Director
Tata Motors Ltd.

Mr Guenter Butschek

Committed to making a di�erence in our neighbourhoods, we 
recognize the needs for meaningful partnerships that would 
ensure we can work to fulfill the changing community aspirations.

Managing
Director’s Note

our CSR plan has two components – the scalable Common Minimum Program (CMP)- deployed 
across all locations and Location Specific Program(LSP), based on locational needs. Inspired by 
the motto of “More from Less for More,” we drive these programs with a lifecycle approach to 
partner with the communities we work in, to enhance the quality of life for all. 

Each of these programs has a clear focus as well as measurement metrics. In the Health vertical, our major 
focus has been on the treatment and prevention of malnutrition. We have treated 1,100 malnourished 
children through the year. Provision of preventive and curative health services benefited 166,000 
people this year and 10,900 people have participated in health awareness programs. 

In the sphere of Education, we focused on the critical area of helping improve the academic 
performance of secondary school students through scholarships and special coaching. 

Scholarships were awarded to 2,300 
underprivileged students and 23,000 
students attended special coaching classes 
through the year. 

Under our Employability (skill development) 
program, we addressed a key industry need 
by training unemployed youth in automotive 
skills, mainly as drivers and motor vehicle 
mechanics. During the year, we trained 6,000 
youth as novice drivers and 3,900 youth as 
mechanics. 

With an aim to instill environmental 
awareness in the community, we also held a 
series of sessions attended by 11,600 people. 
We also planted more than 68,000 saplings.
 
Committed to making a di�erence in our 
neighbourhoods, we recognize the needs for 
meaningful partnerships that would ensure 
we can work to fulfill the changing 
community aspirations. As such, catering to 
very diverse audiences, we continue to 
closely collaborate with various partners - 
from government departments to reputed 
NGOs working at grass-root levels. This is 
matched by a notable contribution from our 
own colleagues who are indeed the best 
brand ambassadors of our CSR program. 

Over 25% of our workforce enthusiastically 
participated in the Group led Tata 
Volunteering Week (TVW), to make it a 
resounding success within the group.

Even as I acknowledge all we did, we remain 
committed to not only doing more in the 
future but even more e�ectively. Going 
forward, we will focus on an improved 
monitoring framework and enhanced 
program delivery mechanisms to better 
engage with the beneficiaries.  This will be 
aided by a robust technology platform with 
data digitization for continued 
improvement in project management and 
delivery. 

Last but not the least, we look forward to 
increasing our national CSR footprint. While 
we are guided by a very eminent CSR 
committee of the Board headed by Dr 
Mashelkar, I look forward to constructive 
feedback from each one of you on how we 
can enhance our performance in the coming 
year  and  your continued participation.

Managing Director's Note Managing Director's Note
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73000
Youth trained

EMPLOYABILITY

51000
Students benefited

EDUCATION
67000

SAPLINGS PLANTED

178200
Lives touched

HEALTH 12600
People participated
in awareness drive 

ENVIRONMENT

314200
Lives touched across India 

OVERALL IMPACT

  Driving  the Change
2015-16

Driving the Change Driving the Change
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Persistent malnutrition 
poses a grave threat to 
children’s survival a�ecting 
their lifelong growth and 
productivity. The focus of 
the health programme is on 
treatment and prevention 
of malnutrition.

Aarogya
JOURNEY TOWARDS A HEALTHY TOMORROW 

of the
children 

29.4 %  
 Around

 in India are
underweight
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Lives Touched 
Across India

178200

The 10-bedded Nutrition Rehabilitation Centre (NRC) in district hospital at 
Udham Singh Nagar, Uttarkhand, was inadequate to meet the requirements of 
the growing population in the area. The vulnerable population, mostly infants 
and young mothers were most a�ected due to the unavailability of medical 
facilities. Tata Motors’ CSR team and Integrated Child Development Services 
(ICDS) came together and initiated the project Parvarish, a day care centre in 
the slum area of Daryanagar.

The operational costs of the centre was borne by Tata Motors and ICDS 
appointed staff to handle the cases of malnutrition. The  initiative has 
supported  125 severely malnourished children. Tata Motors’ medical team 
organised a medical camp every fortnight to  dispense additional 
nutritional supplements to mothers and children at the camp.  Encouraged 
by the success of the programme, the district magistrate launched Mission 
Poshan Arohan, where each government official adopted one 
malnourished child in the district. Presently more than 400 children are 
covered under this programme.

Parvarish
Day Care Center at Pantnagar

125 severely malnourished children treated



Malnutrition 
Outpatient and 

day care centres

Preventive and curative health services

Health facilities for 
rural population 166200  

Lives touched

10900  
Lives touched

1100 
Lives touched
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Health of pregnant
and lactating women

Awareness about healthy diet, 
immunisation and regular check-ups

1850
Pantnagar

17770
Lucknow

143750
Jamshedpur

8710
Pune

3670
Sanand

2330
Mumbai

140
Dharwad
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of rural population
18% 
safe water
have access to

Only

Every year more than 12 
million cases of 
water-borne diseases are 
reported. 1.5 million 
children are estimated to 
die of diarrhea and 73 
million working days are 
lost due to the same.

Amrutdhara



Our Work

saved by the availability 
of water in the vicinity

average distance 
travelled by rural 

womento fetch water.

 villages provided with 
water infrastructure

(till date) 

lives touched across India
(till date)

projects completed
(till date) 

Amrutdhara 

Under the aegis of Sumant Moolgaokar 
Development Foundation, Amrutdhara 
programme aims to develop sustainable 
drinking water solutions in water scarce 
villages across the country.

15% 
Time-Money

1, 30,000 410 

315  
villages

3  
kilometers

11 Aarogya 12Aarogya



The responsibility of collecting water traditionally falls on women. This adds to their already 
existing work load. We endeavour to provide water solutions in water scarce villages. We build 
community wells, install hand pumps, filtration plants and conduct awareness programs for 
judicious water usage. 

In 2015-16 SMDF reached out to over 16000 persons, majority of whom 
were from the SC/ST communities, through 67 projects across 65 villages. 
The beneficiaries have 27 litres of daily drinking water as a result of the 
projects.

Talapewadi located in the Taluka Khed 
of Pune is a tribal hamlet with a 
population of 450 persons. The hamlet 
faced acute water shortage during 
summers and the government had to 
deploy water tankers to address the 
issue. The village had a small water 
reservoir and an old well, both of 
which would run dry and were in 
a dilapidated condition. After 

undertaking a feasibility study to 
improve the water condition in the 
village, the foundation increased the 
depth of the reservoir by 3 meters, 
removed the debris from the well and 
built a protective wall. The reservoir 
is now able to meet the year round 
water requirement of the people in 
the village.In the beginning we were quite sceptical 

of the project, as many organisations had promised to 
resolve the water issues in our  village but no one had 
done anything about it. This facility has saved 
us from the daily walks of several kilometres. 

Our village has no electricity and poor road connectivity, 
but in spite of such adverse conditions, SMDF has 
completed the construction of the well. We are very 
happy that Tata Motors and SMDF kept their promise to 
us.

Anita Mali,
Sushale villages

(Mulshi)

Gender Lens

13.5 lakh 
liters

{The maximum 
combined 

capacity of the 
reservoir and 

the well is now 
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Vidyadhanam
JOURNEY TOWARDS AN EDUCATED TOMORROW 

36%
Studies  

reveal that  

secondary student
children drop out

of schools 

Access to secondary 
education is highly unequal 
across gender and 
communities. Our education  
initiative strives to bridge this 
gap by improving academic 
performance of secondary 
school student.

15 Vidyadhanam 16Vidyadhanam
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Students Bene�ted
51000

Gautam Waghmare, from Amravati, lived with his parents and three sisters.  
Having done well in the  XII Board Exams he secured admission in the College of 
Engineering, Pune. With a financial crunch at home the college fee was paid by his 
father by availing money from the relatives. Gautam performed well but was 
anxious that his inability to pay the fees might put an end to his education. At 
college, Goutam learnt of the Tata Samarth Scholarship Programme, applied for it 
and got selected. A�er a month long internship at Tata Motors, he had decided 
that it was here that he wanted to work. Two days before his placement interview, 
his father passed away. Grief stricken Goutham wondered whether he should still 
go ahead with the interview, now that he had additional responsibilities. His 
family and mentors encouraged him to appear for the interview and give it his best 
shot. He cleared the interview and will be joining the Tata Motors family on the 
completion of his exams.

Tata Samarth Scholarship
at Pune



3310
Pantnagar

2620
Lucknow

13900
Jamshedpur

2110
Pune

2730
Sanand

25700
Mumbai

320
Dharwad

19 Vidyadhanam 20Vidyadhanam

Financial constraints
Scholarships based on performance 

and need

2350
Lives touched

Learning challenges in 
among secondary students

New technology based teaching pedagogy 

23200
Lives touched

Underdeveloped
school infrastructure

Developing and enhancing  school 
infrastructure

13900  
Lives touched

Personality development 
of  Students

Encouraging co-curricular activities in schools

11200
Lives touched



Education is pivotal to social inclusion and in advancing the quality of life. 
It holds the key for integrating the marginalised and vulnerable into the 
development fold.Studies have shown that secondary education results in 
poverty reduction and economic growth. Our initiative improves education 
and educational infrastructure in schools and colleges where our 
community members send their children.

21 Vidyadhanam 22Vidyadhanam

“Project Utkarsh” is an initiative by our team in Pantnagar that aims to improve the 
quality of learning through technology & quiz based learning system. In association 
with the district education o�icer, district magistrate and block education o�icer , 
Tata Motors set up smart labs in schools with ICT infrastructure. The project was 
successful in greater ICT inclusion,achieving higher confidence level among students 
and equipping them with better communication skills. The project was monitored by 
the district magistrate and senior management of the Tata Motors along with 
education o�icer. Life skills training, case study simulations and team building 
exercises enhanced the grasping capability among the students and teachers. The 
team was able to reach over 500 students in the ninth and grade grade and over 2000 
students across the district. With a reduced drop out rate, increased enrolment, 
fewer cases of absenteeism and revival of ICT labs, the project took o� on a promising 
start.  It was also able to engage the teachers and train them to include ICT in their 
teaching pedagogy.

Project Utkarsh
at Pantnagar



Kaushalaya
JOURNEY TOWARDS A SKILLED TOMORROW 

Our skill development 
programmes aim to build the 
capacity of unemployed 
youth by providing vocational 
training in automotive and 
other industrial trades. We 
also help farmers and women 
augment their income 
through our agriculture and 
allied initiatives.

5% of 
Indian Youth 

Only

get access to formal
vocational skills

23 Kaushalaya 24Kaushalaya
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Youth Trained 
Across India

73000

Vikash Soy, a young tribal boy of 22, lives with his family at Parsudih, Jamshedpur. 
Having lost his mother when he was a child, he was brought up by his elder sister 
and brother. His father worked as a contract labourer and struggled to make ends 
meet. Vikash completed his intermediate (10+2) and enrolled in LEAP programme 
under which we train youth as motor vehicle mechanics in partnership with 
technical training institues and our dealers.As a hardworking, eager and dedicated 
student, he performed well at the training. Currently, he is undergoing on-the-job 
component of training at Mithila Motors. He has been interviewed and o�ered job 
by the channel partner. His family members continue to take up odd jobs to 
support the family but they are hopeful that once he joins as a full time employee, 
their financial condition will improve.

Towards a Skilled Future
LEAP student at Jamshedpur 



 During the year close to 700 youth across the country have undergone mechanic motor vehicle 
training implemented in partnership with our dealers/ authorised service stations.

1030
Pantnagar

890
Lucknow

1670
Jamshedpur

1440
Pune

1970
Sanand

66000
Mumbai

50
Dharwad
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Skilled workforce shortage
in automotive trade

Training programmes for professional 
drivers and  skilled mechanics 

10300
Youth trained

Additional income
 avenues for the farmers

Training in horticulture, floriculture, 
bee-keeping and dairy development etc

2800

Shortage of skilled labour 
in other industrial trades

Training youth  in nursing, plumbing and other 
market driven  vocational courses. 

3200
Youth trained

Upgrading skills of
commercial vehicle drivers

Refresher training courses to update 
their skills.

56800

Farmers trained

Drivers trained



At Lucknow our CSR team encouraged women to set up small scale business based on their 
traditional embroidering skills. Three new self help-groups were formed by women who were 
interested in making jute based products. Women also held an exhibition outside TML plant and 
showcased their products. Other organisations like Didi’s food, Organic India also participated in 
the exhibition. An exposure trip for twenty women to Lucknow for Lucknow Mahostav was 
organised with an aim to help them learn and develop product quality and marketing strategy.

In Sanand Taluk, 60-70% of people are engaged in animal husbandry. Majority of them work as 
casual labourers and are dependent on dairy and milk production to supplement their income. 
During the year in partnership with Ahmedabad District Co-operative Milk Producers Union 
Limited, also known as UTTAM dairy, the installation of  17 Automatic Milk Collection (AMC) units 
was taken up in the selected villages of Sanand and Bavla Talukas. We also facilitated the 
formation of Dairy Co-operative Society (DCS) which helps the beneficiaries to sell milk directly 
to the dairy and earn better amount. This programme has not only helped in increasing milk 
production in the the villages but also checked distress seasonal migration (in search of 
employment) of families in nearby areas. 

 Strengthening livelihoods

 Dairy Development Programme

29 Kaushalaya 30Kaushalaya

at Sanand  

at Lucknow  





Vasundhara
JOURNEY TOWARDS A GREENER TOMORROW 

300 million
people in the 

country depend on 
forests for

their sustenance

India’s total forest cover 
now stands at 697,898 sq km 
or 21.23% of the country’s 
area, which is still short of 
the 30% cover the 
Government aims at.

33 Vasundhara 34Vasundhara
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People participated 
in environment 

awareness sessions

12600

Common to all our locations are the massive sapling plantation and 
environmental conservation drives we undertake. Last year in Lucknow, in 
association with Samaj Vikas Kendra. we involved children of di�erent prominent 
schools and encouraged them to carry out sapling plantation. The volunteers from 
Tata Motors' and school teachers also participated in the event enthusiastically. 
Additionally, various camps were conducted with the intention of fostering 
awareness among the villagers and students about environment. 1000 people 
attented such sessions.

Fostering Environmental
Awareness
at Lucknow  



Increase in green cover
Sapling plantation drives across India

67800
Saplings planted

Environmental 
conservation awareness

Awareness drives for promoting 
environmental conservation.

12600  
people attented

1200
Pantnagar

1730
Lucknow

3730
Jamshedpur

2500
Sanand

3050
Mumbai

380
Dharwad
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Improving
Infrastructure

The CSR team constructed 470 metre of 
drainage and 810 metre of pavement in 
partnership with the village panchayats. 
These initiatives have improved 
interconnectivity among the villages and 
have ensured greater cleanliness. In the 
last 10 years, the plant has constructed 
around 7000 metre of paved roads and 
1500 metre of drainage system in 
the villages.

at Lucknow  



Aadhar
JOURNEY TOWARDS AN INCLUSIVE TOMORROW 

We have earmarked 40% of 
budget for AA programs. Our 
focus is on mainstreaming 
SC/ST communities through 
initiatives in education, 
employability, employment 
and entrepreneurship

40%
of the total poor

households belong to

SC/ST
communities

41 Aadhar 42Aadhar
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Lives Touched 
Across India

24900
Our e�orts have been to integrate the marginalised sections- 
scheduled castes and scheduled tribes-who continue to face 
exclusion and discrimination in mainstream society even 
today. Education and Employability are the two proven 
stepping stones for upward mobility. Every year we earmark 
40% of our CSR budget exclusively for our A�irmative Action 
initiatives. We have also partnered with Bihar Mahadalit Vikas 
Mission and West Bengal SC/ST Finance Corporation for 
training SC/ST youth in automotive trades.

Every year we earmark 40% of our CSR 
budget exclusively for our AA initiatives
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Our Work

apprentice trainees are from 
SC/ST commmunities

vendors associated with 
Tata Motors’ supply chain

trained in automotive 
trades are from SC/ST 

communities

24% 79%
youth

22
SC/ST



at Jamshedpur  
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Encouraging
Entrepreneurs
Our supply chain team pays special focus to 
associate AA entrepreneurs in the company's 
supply chain. The team mentors them and o�ers 
diversified business opportunities to SC/ST 
entreprenurs. We also seek inputs from Dalit 
Indian Chamber of Commerce and Industry 
(DICCI) in identifying prospective  AA vendors. 

Learning together

As a part of mentoring initiative under Tata 
Education Excellence Program (TEEP) 
assessment, we associated  five schools having 
high number of SC/ST students to five elite 
schools in Jamshedpur. We encouraged them to 
form teams and participate in various 
co-curricular activities together. The eclectic 
exchanges of students and teachers of both the 
of schools helped in developing better 
interpersonal relationships, empathy and 
facilitated greater cross-learning.



Seva
JOURNEY TOWARDS AN EMPATHETIC TOMORROW 

Through Seva we aim to 
encourage a culture of 
empathy and action among 
our employees.

Tata Motors
continues to nurture

a vibrant culture
of Volunteering by

its employees &
their families

49 Seva 50Seva
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 Hours volunteered 
39280*

Seva inspires employees by helping them gain new 
perspectives, develop leadership  skills, and work better as a 
team. With their unique talent and passion that extends 
beyond their day-to-day work, our employees have been at 
the core of all Seva  initiatives. 

* total number of volunteering hours
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As a part of Pro-Engage, the employees help civil society organisations achieve their goals faster by 
contributing their time, skills and domain expertise.  Our employees have assisted non-profit 
organizations in  resource mobilisation, finance, business planning, web design, social media and 
marketing. The duration of engagement varies from one to six months. 

Tata Volunteering Week under the Tata Engage Programme was celebrated during months of 
September - October 2015 and March - April 2016. Around 25% of our colleagues volunteered with 
their family members for various social causes.
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Our Work

Overall (Tata Engage 
Formats plus other TML 
volunteering formats)

 Volunteered in TVW 4 

39280
hours

13670
hours

 Volunteered in TVW 5 

17900
hours



Volunteering at Nalsarovar

With a motto of “Pakshiyonu Rakshan, Prakruti nu Jatan” which translates to “Save birds, 
Save Nature,” on 15th Febuary 2016, Tata Motors hosted an event along with Manav Seva 
Trust (NGO) & Forest Department. The aim of the event was to create awareness about 
protecting the safety Nalsarovar o�ers to the migratory birds. To generate a better impact 
among the community members, the CSR team organised a walk on the bank of Nalsarovar. 
33 volunteers from Tata Motors covered 5 villages, 25  kilometers in 3 days between 12th 
Febuary to 14th Febuary 2016. Through the course of the walk, the employees interacted 
with 2000 villagers, cleaned the road they walked on, emphasised on plastic reduction 
measures and stressed on the urgency to create a safe haven for birds.

57 Seva 58Seva

at Sanand  
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Awards
Tata Motors was the recipient of three awards, 
during the fourth edition of Tata Volunteering  Week. 

Best
Internal

Campaign

Highest Number
of Activities conducted

Highest Family
Members’ Participation

59 Awards 60Awards



Joining
Hands  

61 Joining Hands  62Joining Hands  

Many of our 
subsidiaries and 
vendors  undertook 
various CSR 
programmes during 
the year. They provided 
on the job training to 
unemployed youth, 
developed school and 
community infrastructure 
and disbursed 
scholarships. 

Their initiatives focus on improving school infrastructure and extending support to 
di�erently abled. To facilitate easier and  smoother commute for the orphans at the 
Matruchhaya charitable trust, the company donated a Tata Sumo to the trust. With an 
aim to provide access to drinking water to all at a modest price, the company supported 
Aquakra� Projects Pvt. Ltd. which builds Aquatm that vends clean drinking water at the 
most a�ordable unit price.

Automobile Corporation of
Goa Limited (AGCL)

Bhandari Automobiles
The key themes of their CSR programmes are -  health, supporting underprivileged children 
and senior citizens. They hold medical camps,donate vehicles to NGOs, distribute stationery 
and improve educational infrastructure. Their employees volunteer at old age homes and 200 
of them participated in a ‘run for education’ marathon to raise one lakh rupees to support 
school construction at remote locations. 

These e�orts are recognised and applauded by our senior 
management, who believe that such partnerships infuse dynamism 
in our eco-system and help us engage with a wider audience. 



A unique feature of our CSR strategy is that our initiatives help an individual grow at every step 
of his or her life. In the coming year, we aim to augment the quality of our CSR programs. To 
enhance the impact of our programs, we have taken some measures like introducing 
technology to monitor, document and increase the e�iciency of our programs. 

To reach out to people in need, it is imperative for us to forge new collaborations, be it technical, 
educational or implementational. With an aim to draw from each other’s strengths, such 
partnerships go a long way in developing sustainability of our programs, touching greater 
number of lives.

The SkillPro program aims to train youth from other developing countries. Our channel partners 
helps us in indentifying youth from their respective countries. We provide six months mechanic 
motor vehicle training at our Jamshedpur Training Centre. Post the successful completion of 
training, the youth undergo on-the-job training in their respective countries in the workshop of 
our channel partners. During the year we have trained twenty-five youth  from Sri Lanka, 
Bangladesh, Nepal, Bhutan, Myanmar, Nigeria and Mozambique. 

63 Skill Pro  64The Way Forward  

�e Way
ForwardA JOURNEY TOWARDS GLOBAL DEVELOPMENT  



 

 
 
 
 
 
Annexure II 
 
Independent Limited Assurance Statement to Tata Motors Limited related to disclosure 
in Annual Report on Corporate Social Responsibility (CSR) spend for the Financial Year 
2015-16  
 
To,  
The Management of Tata Motors Limited 
Bombay House 
24, Homi Mody Street 
Mumbai 400 001 
India. 
 
 
We were engaged by the board of directors of Tata Motors Limited (‘TML’ or ‘The Company’) to 
provide limited assurance on the management’s statement thereon disclosed in the Annual Report 
on CSR Activities (‘CSR Annual Report format’), in accordance with Section 135 (2) of Companies 
Act, 2013 read with Rule 8 of Companies (Corporate Social Responsibility) Rule, 2014 (‘CSR Rules, 
2014’) that is based on our work performed and the evidence obtained for the selected samples. 
 
Tata Motor’s Responsibilities 
The management of TML is responsible for the preparation and presentation of the report in 
accordance with provisions of Companies Act, 2013, that is free from material misstatement and 
for the information contained therein.  
 
This responsibility includes designing, implementing and maintaining internal controls relevant to 
the preparation of the CSR Annual Report format that are free from material misstatement, whether 
due to fraud or error. 
 
Our Responsibilities 
 
Our responsibility is to examine the CSR Annual Report format prepared by TML and to report 
thereon in the form of an independent limited assurance conclusion based on the work performed. 
We conducted our engagement in accordance with International Standard on Assurance 
Engagements (ISAE) 3000, Assurance Engagements Other Than Audits or Reviews of Historical 
Financial Information issued by the International Auditing and Assurance Standards Board. That 
standard requires that we comply with applicable ethical requirements, including independence 
requirements and that we plan and perform the engagement to obtain a limited assurance about 
whether the report is free from material misstatement.  
The assurance was conducted by a multidisciplinary team including professionals with suitable 
skills and experience in auditing social and economic information in line with the requirements of 
ISAE 3000 standard. Our work was performed in compliance with the requirements of the IFAC 
Code of Ethics for Professional Accountants, which requires, among other requirements, that the 
members of the assurance team (practitioners) as well as the assurance firm (assurance provider) 
be independent of the assurance client, in relation to the scope of this assurance engagement, 



 

including not being involved in any activity other than cited as our responsibilities below. The Code 
also includes detailed requirements for practitioners regarding integrity, objectivity, professional 
competence and due care, confidentiality and professional behaviour. KPMG has systems and 
processes in place to monitor compliance with the Code and to prevent conflicts regarding 
independence. The firm applies ISQC 1 and the practitioner complies with the applicable 
independence and other ethical requirements of the IESBA code. 
 
The procedures selected depend on our understanding of the CSR Processes being undertaken by 
TML and other engagement circumstances, and our consideration of areas where material 
misstatements are likely to arise. Our work included the following procedures involving a range of 
evidence-gathering activities as explained below: 

• Interaction with the TML Corporate CSR Team, TML Senior Management and CSR 
operational teams at the corporate office and unit level, employees of TML promoted 
societies/ trusts and foundations and, local beneficiaries; 

• Review of the CSR Processes in place for project planning and implementation; 

• Assessment of processes and CSR related data to check consistency with the requirements 
of the Companies Act, 2013; 

• Testing the reliability of underlying data and information provided by TML Corporate CSR 
team with the documents and practices being followed on site. 

 
As part of the verification process, we have conducted site visits to Thane, Pune, Jamshepur, 
Lucknow, Dharwad, Sanand and Pantnagar sites of TML.  
 
In obtaining an understanding of the CSR processes and other engagement circumstances we have 
considered the process used to prepare the CSR Annual Report format in order to design assurance 
procedures that are appropriate in the circumstances, but not for the purpose of expressing a 
conclusion as to the effectiveness of TML’s process or internal control over the preparation of the 
CSR Annual Report format.  
 
Our engagement also included: the suitability of the criteria used by TML in preparing the CSR 
Annual Report format, in the circumstances of the engagement and the reasonableness of the 
estimates made by TML. 
 
Our scope of assurance includes CSR spends for the period of 01 April 2015 to 31 March 2016 in 
line with Section 135 of Companies Act 2013, CSR Rules 2014 and related notifications. 
 
The procedures performed in a limited assurance engagement vary in nature and timing from, and 
are less in extent than for, a reasonable assurance engagement. Consequently, the level of 
assurance obtained in a limited assurance engagement is substantially lower than the assurance 
that would have been obtained had a reasonable assurance engagement been performed. 

  



 

Limitations in Conducting the Assurance 
 
Our assurance process was subject to the following limitations: 
 

• Verification was limited to CSR spends on mutually selected sample projects (refer Annexure 
i for the list of projects selected) presented during site visits for the period 01 April 2015 to 
31 March 2016. Data and information outside this reporting period was not subject to 
verification. The sample projects selected involved a total spend of 1.66 Crore representing 
8% of the total CSR spend for 2015-16 

• Any statement/ remarks/ comments indicating intention, opinion, belief and/ or aspiration by 
TML were excluded from the scope of assurance. 

• Verification did not include computation of net profit under section 198 of Companies Act, 
2013 and statement under article 6 of the CSR Annual Report format, marked with symbol * 
. 

 
Assurance Standards and Guidelines Used 
 
We conducted the assurance in accordance with:  
 

• Limited Assurance requirements of International Federation of Accountants’ (IFAC) 
International Standard on Assurance Engagement (ISAE) 3000, Assurance Engagements 
Other than Audits or Reviews of Historical Financial Information 

• Section 135 of Companies Act, 2013 along with CSR Rules, 2014 and all related notifications 
till 2nd May 2016. 

 
Our Conclusions 
 
Our conclusion has been formed on the basis of, and is subject to, the matters outlined in this report. 
We believe that the evidence we have obtained is sufficient and appropriate to provide a basis for 
our conclusion.  
 
Based on the procedures performed and evidence obtained, nothing has come to our attention that 
causes us to believe that the information in CSR Annual Report format for the period 01 April 2015 
to 31 March 2016 is not presented fairly, in all material aspects, in accordance with requirements of 
Section 135 of Companies Act, 2013 read with CSR Rules, 2014. 

 
Nothing has come to our notice for us to believe that the data is not reliable. Minor data transcription 
and calculation errors were detected but the same were resolved during the assurance process. In 
accordance with the terms of our engagement, this independent assurance report has been 
prepared for the board of directors of TML solely in connection with compliance to requirements of 
Section 135 of Companies Act 2013, and for no other purpose in any other context.  

  



 

Restrictions of Use of Our Report 
 
Our report should not be regarded as suitable to be used or relied by any party wishing to acquire 
rights against us other than TML for any purpose or in any context. Any party other than TML who 
obtains access to our report or a copy thereof and chooses to rely on our report (or any part thereof) 
will do so at its own risk. We accept or assume no responsibility and deny any liability to any party 
other than TML for our work, for this independent limited assurance report, or for the conclusions 
we have reached. Our report is released to TML on the basis that it shall not be copied, referred to 
or disclosed, in whole (save for TML’s own internal purposes) or in part, without our prior written 
consent. 

 

 
 
 
Santhosh Jayaram  
Partner 
KPMG  
26 May 2016  

  



 

Annexure i 
 
The following projects were selected for the assurance engagement: 
• Non- Auto Vocational Training - Pune 
• Scholarships and Supportive Education program - Dharwad 
• Special Coaching (Pre-Matriculate Coaching) Classes - Jamshedpur 
• Youth Training in Automotive Trade (ITI) – Pant Nagar 
• Strengthening Dairy Development through training and Facility improvement - Sanand 
• Skill Development Project - Jamshedpur 
• Combating Malnutrition - Jamshedpur 
• Preventive & Curative Health Services in Communities - Lucknow 
• Health Awareness and Combatting Malnourishment - Pune 
• Addressing Malnutrition – Mumbai 



 

Annexure-A  
 
(`in Crores) 

 

S.No. 
# 

CSR project / 
activity identified 

Sector in which the 
Project is covered 

Projects /Programmes 1.Local area/ 
others- 2.Specify the state and 
district where projects or programs 
were undertaken 

Amount outlay 
(budget) 
project/ 
programs wise 

Amount spent on the 
project /programs 
Subheads 

Cumulative 
spend up to 
the reporting 
period 

Amount spent: 
Direct /through 
implementing 
agency* 

    Direct Overhead*   
1 Skill Development 

and vocational 
skills in 
Automotive and 
Non Automotive 
Sector 

Employability Enhancing 
Skill Development 

1. Local Area 
2. Jharkand - East Singhbum; 
Uttar Pradesh - Lucknow and Barbanki; 
Uttarakhand - Udham Singh Nagar; 
Maharashtra - Nasik, Aurangabad, 
Nagpur, Pune, Mumbai; 
Gujarat - Ahmedabad;  Karnataka - 
Dharwad; Pan India 

6.35 5.25 0.29 5.53 Direct = 1.21 
Implementation 
Agency = 4.32 

1 (a) Vocational skills development in Automotive trades 2.42 1.88 0.10 1.97  
1 (b) Skill development in rural/ underdeveloped communites 3.93 3.37 0.19 3.56  
2 Promoting 

primary and 
secondary 
education in Rural 
and Socially/ 
Economically 
Backward 
communites 

Promoting Education 1. Local Area 
2. Jharkand - East Singhbum; Uttar 
Pradesh - Lucknow and Barbanki; 
Uttarakhand - Udham Singh Nagar, 
Nainital; Maharashtra - Thane, Pune, 
Mumbai; Madhya Pradesh - Jabalpur; 
Gujarat - Ahmedabad;  Karnataka - 
Dharwad, Dakshin Kannada; 

11.11 9.33 0.34 9.67 Direct = 4.52 
Implementation 
Agency = 5.15 

3 Preventive and 
curative health 
services in 
Communities 

Eradicating 
Hunger, Promoting 
preventive healthcare, 
Malnutrition,Promoting 
Preventive healthcare 
and sanitation and safe 
drinking water 

1. Local Area 
2. Jharkand - East Singhbum; 
Uttar Pradesh - Lucknow and Barbanki; 
Uttarakhand - Udham Singh Nagar, 
Almora; 
Maharashtra - Thane, Mumbai; Gujarat - 
Ahmedabad;  Karnataka - Dharwad; 

3.24 2.39 0.81 3.21 Direct =0 
Implementation 
Agency = 3.21 

3 (a) Preventive and curative interventions 2.27 1.70 0.64 2.35  
3 (b) Awareness based interventions 0.97 0.69 0.17 0.86  
4 Ensuring 

environmental 
sustainability 
through 
awareness and 
protection of 
natural habitats 

Ensuring environmental 
sustainability 

1. Local Area 
2. Jharkand - East Singhbum; 
Uttar Pradesh - Lucknow and Barbanki; 
Uttarakhand - Udham Singh Nagar, 
Nainital; 
Maharashtra - Pune, Thane, Mumbai; 
Gujarat - Ahmedabad; 
Karnataka - Dharwad; 

1.16 1.09 0.06 1.15 Direct =0.04 
Implementation 
Agency = 1.12 

5 Administrative overheads and Capacity Building cost 1.09 0.97 0.03 1.00  
 Total 22.94 19.04 1.53 20.57  
 

 
 








