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Could you briefly give us an 
understanding on the prevalent 
growth opportunities for the 
Commercial Vehicles industry in 
India? Where do you place TATA 
Motors in today’s competitive market 
landscape?

Our country’s GDP growth at 
around 7.5 per cent supported by 
various macro-economic factors such as 
– heightened industrial activities, 
infrastructure development and 
increased demand in private 
consumption-led sectors are all 
contributing to the growing volumes for 
the Commercial Vehicles industry. At 
Tata Motors, we have continued to 
grow strongly and gain MS across all 
segments in H1FY19. Our Commercial 
Vehicles market share stood at 46 per 
cent, a gain of 150 bps over same period 
last year. In MHCVs, our market share 
expanded to a two-year high of 56.6 per 
cent. The cumulative market share for 
SCV Cargo and Passenger Utility 
segment stood at 40.9 per cent up by 
2.7 per cent.

As a manufacturer what has been the 
core focus areas and areas of concern 

while planning, designing and 
delivering India specific products?

Turning around the Domestic 
Commercial Vehicles Business was one 
of our key focus areas and we have 
established it with constant flurry of 
products, supremacy in BS4 engines, 
technology interventions like SCR, new 
AC cabins, and body built vehicles. All 
these facets have helped us in garnering 
an undisputed ‘Positive Word of Mouth’ 
for the brand. The production ramp up 
to meet the growing demand has further 
ensured that we are able to not only keep 
pace with the demand but also exceed 
the Industry growth.

In addition, regulations like BSVI 
have subjected us to focus on the design 
side. Things such as pedestrian safety 
and offset frontal impact require design 
intervention. India has the maximum 
number of road accidents and most 
accidents stem from driver fatigue. To 
counter this, it’s imperative for Tata 
Motors to address driver’s concerns and 
their needs. Providing better facilities 
such as improved cabin ergonomics and 
air-conditioned cabins leads to higher 
level of comfort thereby reducing 
fatigue and eventually road accidents.

Part of the US$100 billion 
TATA Group, TATA Motors 
is one among the world’s 
leading manufacturers of 

automobiles and is a 
frontrunner in the 

Commercial Vehicles 
industry. Known for its 

smart technological 
approach and customer 

centricity, the automobile 
major has brought in 

numerous product 
innovations. RAJESH 

KAUL, Product Line Head 
– Medium & Heavy 

Commercial Vehicle 
Business Unit (MHCV), 

Tata Motors in an 
interaction with Veena 

Kurup outlines the 
company’s operational 
strategies and growth 

agenda…

Commercial Vehicles



 www.epcworld.in  75

Tell us about your recent tech-
upgrades and new product launches?

Tata Motors has led the mobility 
space in India for over seven decades, 
by bringing global innovations to the 
Indian automotive industry and 
meeting customer aspirations. We are 
taking a giant leap in our technological 
advancements. 

As a part of our strategy, we have 
launched a new modular platform 

design for our commercial vehicle 
business. The new modular platform 
approach will lead to simpler 
production lines and parts 
rationalization, leading to reduction in 
product cost. The first product 
launched under the New Modular 
Platform is the ULTRA range from the 
ILCV segment.

Recently, we deployed safety 
technologies like Electronic Stability 
Control (ESC), Advanced Driver 
Assistance Systems (ADAS), Lane 
Departure Warning System (LDWS), 
Advanced Emergency Braking System 
(AEBS), Hill Start Aid (HSA) and Rear 
View Cameras, on the PRIMA and 

SIGNA range. To strengthen our 
leadership in the Commercial Vehicles’ 
space, we have introduced a brand new 
next generation state-of-the-art Diesel 
Engine Family – Turbotronn. These 
engines offers best-in-class fuel economy, 
excellent performance, better reliability 
and durability as well as lower total cost 
of ownership to our customers. We have 
made a strategic investment in 
developing and manufacturing of these 
engines. We have recently also launched 
“WINGER 15-Seater”, a monocoque 
designed bus to offer a unique 
proposition of passenger comfort 
combined with long-term value for 
money for the operator.

Going ahead how do you see the 
opportunities to shape up in India? 
What would be your growth agenda 
to tap in these potentials?

The Commercial Vehicles 
industry which is so strongly linked 
to the GDP growth rates has seen a 
strong resurgence and a number of 
factors have contributed to the 
increased demand for CV across 
various sectors. Transporters have 
started to see the benefit of ITC 
(Input Tax Credit) on all purchases 
as they are adopting RCM (Reverse 
Charge Mechanism) and therefore 
bringing down the overall costs. It 
augurs well for the industry as there 
are a number of positive sentiments 
around the economic rebound and 
the strong industry growth. The 
M&HCV segment growth in India 
currently is aided by higher 
budgetary allocation towards 
infrastructure and rural sectors, 
potential implementation of vehicle 
scrappage program and stricter 
implementation of regulatory norms.  
Resumption of mining activities in 
select states also has led to increase 
in demand for tippers, a segment 
which has outperformed the industry 
during the current fiscal. 
E-commerce, Third Party logistics 
providers are driving demand for 
Containers and Reefers across the 
Light, Intermediate and Medium 
commercial vehicles and this 
segment is seeing a strong growth 
month-on-month. Simultaneously, 
the FMCG, Agriculture based 
sectors and the construction segment 
have all contributed to the sustained 
growth in demand as this segment 
continues to grow upwards of 30 per 
cent this year. 

Tata Motors is focusing on tapping 
all of these opportunities and 
enhancing capacity utilization of all its 
plants which should enable us to grow 
our volumes as well as market share in 
the CV space.
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