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TATA MOTORS
GROUP

WE ARE A LEADING GLOBAL
AUTOMOBILE MANUFACTURER
In a nutshell

Flagship
company of the Tata group

10,86,734

sales volume
(Consolidated including CJLR)

73,608
employees

Primary business verticals
Home to

iconic brands #1CV
‘Jaguar’ and ‘Land Rover’

#3PV
player in India

`278,454 cr

player in India

#1EV

Commercial Vehicles
(CVs)

Passenger Vehicles
(PVs)

Luxury Vehicles

player in India

Key subsidiaries

revenues

125+
countries

Key strategic partnerships
* figures as of FY22
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PART OF MULTI-NATIONAL
CONGLOMERATE, TATA GROUP
Key group companies

In a nutshell

Technology

Materials

Founded in 1868 by
Jamshetji Tata

US$ 128 Bn 935,000
combined group revenue

collective workforce
strength

US$ 311 Bn US$ 24 Bn
combined market cap of 29
listed companies

brand valuation, making it
India’s most valuable brand*

Note: All figures are as of FY22
Source : Brand Finance India 100 2022 report.
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100+

countries across
6 continents

Automobile

Retail and Consumer

Telecom and Media

Financial services

Infrastructure

Tourism & travel

5

5
Manufacturing
facilities

GLOBAL FOOTPRINT, LOCALISED VALUE

3
R&D/engineering and
design centres
57,193
Vehicles sold
`33,229 crore
Revenue

UK
North America

Europe

1
R&D/engineering
and design centre

China
India

79,350
Vehicles sold
`45,513 crore
Revenue

94,884*

Vehicles sold

2

Manufacturing
facilities

1

R&D/engineering and
design centre

65,161

Vehicles sold

`32,612 crore

Revenue
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Joint manufacturing
facility

10

Manufacturing
faciliaties

`42,759 crore

Revenue

*including CJLR

2

R&D/engineering
and design centres

6,94,159

Vehicles sold

`80,795 crore

Revenue
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PROVIDING MOBILITY
SOLUTIONS FOR 75 YEARS
1945

1954

1986

1991

2006

2005

2004

1998

2008

2009

2014

2016

2021

2020

2019

2018

Incorporated as an engineering
and locomotive manufacturing
company

Collaborated with the Brazil-based
Marcopolo to manufacture fully built
buses and coaches

Acquired iconic British carmaker
Jaguar Land Rover from Ford
Motor Company

$1 BN fund raise in Passenger
Electric Vehicle business
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Entered the CV sector through a JV
with Daimler-Benz of Germany

Launched India’s first mini truck,
Tata Ace

Launched India’s most affordable
hatchback, Tata Nano and
introduced the Jaguar Land Rover
range in India

Successful BS VI transition
completed and relaunch of the
iconic Tata Safari

Launched the iconic and highly
successful truck, Tata LCV 407

Acquired South Korean truck
manufacturing unit Daewoo
Commercial Vehicles Company

Launched the new intermediate and
light commercial vehicle range of
trucks, Tata Ultra

Launched the Nexon EV with the
cutting-edge ZIPTRON powertrain
technology

Entered the PV space with the launch of an
SUV, Tata Sierra

Launched the first fully indigenous Indian
passenger car, Tata Indica

Introduced the IMPACT design philosophy
through the launch of the Tiago, aiming to
create an immediate impact through the
exterior as well as a lasting impact through the
interior

Unveiled the Omega and Alfa architectures,
along with the refined design philosophy,
IMPACT 2.0
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‘CONNECTING ASPIRATIONS’ THROUGH
INNOVATIVE MOBILITY SOLUTIONS
Tata Motors Limited (TML) is one of India’s biggest automobile manufacturing
companies with an extensive range of integrated, smart and e-mobility solutions
in its portfolio.
Vision
By FY 2024, we will become the most aspirational
Indian auto brand, consistently winning by
Delivering superior financial returns
Driving sustainable mobility solutions
Exceeding customer expectations, and
Creating a highly engaged workforce

Mission
We innovate mobility solutions with passion
to enhance the quality of life.

Agility
Risk Taking
SOLVE TOGETHER

Accountablity
Collaboration

Commercial vehicles
		Cargo transportation:
Trucks, tippers, construcks,
tractor trailers & other fully
built applications
		Passenger transportation:
Vans, buses & coaches

Passenger vehicles
	Cars: Hatchbacks, sedans and
luxury cars
Utility vehicles

Culture Pillars
BE BOLD

Offerings

OWN IT

Empowerment
Owner’s mindset
BE EMPATHETIC

Electric vehicles

Embracing Diversity
Passion for
Customers
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Vehicle financing
(Tata Motors Finance)
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CONSOLIDATED PERFORMANCE SNAPSHOT
FY22 was characterised by strong demand across all the business segments. External
headwinds in the form of semiconductor supply shortages and commodity inflation impacted
margins. With demand remaining strong, and as these headwinds ease, the business is poised for
strong rebound.
Consolidated Operational and Financial Metrics
Sales volume

(wholesale) (including CJLR)
(in units)
20.4% y-o-y growth

Revenue

EBITDA margin

(` crore)

Free Cash flow

(%)

11.5% y-o-y growth

(automotive- post interest)
(` crore)

10,86,734

FY22

2,78,454

FY22

9.6

FY21

9,02,648

FY21

2,49,795

FY21

12.2

FY20

10,06,173

FY20

2,61,068

FY20

8.5

Revenue growth lower compared to
volume growth on account of lower
Jaguar Land Rover volumes. Overall,
strong product mix and price increases
continued to support growth.

(including leases)
(` crore)

260 bps

FY22

Jaguar Land Rover volumes reduced by 16%
in FY22 on account of supply chain issues,
whereas volumes for CV and PV business
grew by 37% and 67% against the backdrop
of recovery of CV industry volumes and
strong demand for products.

Net auto debt

Downward trend due to lower volumes
in Jaguar Land Rover business and
impact of commodity inflation in
CV business, although showing
sequential improvement
quarter-on-quarter during the course
of FY22.

FY22
FY21
FY20

(9,472)

FY22

48,679

5,317

FY21

40,876

FY20

48,282

(12,676)

Free cash flow was negative in
FY22 on account of adverse working
capital of `9,650 crore due to lower
production at Jaguar Land Rover. The
business showed strong sequential
recovery with positive free cash flow
(automotive) of `11,916 crore in the
second-half of the year.

Net auto debt increased by `7,803
crore primarily on account of
working capital impact of `9,650
crore. This is expected to reverse as
Jaguar Land Rover volumes start
picking up.

Key factors improving FY22 performance

Key factors affecting FY22 performance

Highest ever sales in history of PV business, improved mix and pricing for
CV business, favourable mix and VME for Jaguar Land Rover.

Semiconductor supply shortages, commodity inflation and higher costs
primarily on account of lower capitalisation at Jaguar Land Rover.
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2

TATA
COMMERCIAL
VEHICLES*

*Includes Tata Motors & subsidiaries TDCV, TDSC, TMML,
TMSA, PTTMI and Joint operation TCL

PRODUCT INNOVATION ACCELERATING GROWTH
Our wide range of CVs includes the globally benchmarked Tata Prima, Signa and Ultra trucks in the
MHCV & ILCV segments; the category-defining Tata Ace in the SCV segment; and the Tata Intra, India’s
first compact truck, and the Tata Yodha in the Pick-up segment. In FY22, we stepped up on our product
launches with exciting variants that focused on sustainable mobility solutions
CV product range
M&HCV
Signa

SCV & PICKUP
Prima

Ace

Yodha

Winger

Star Bus

Buses and Vans

ILCV
Ultra

Intra

Tata 407
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Magic Ambulance

Ultra EV
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TATA COMMERCIAL VEHICLES
Key Highlights FY22
•	Improved market share by +250 bps while also
gaining across all four segments.
•

Financial Metrics
Sales volume

•	Expedited digitalisation journey: Upgrade Fleet
Edge, connected vehicle platform. Launched
E-Dukaan, online spares-marketplace.
•	Strengthened play in EV buses through an own
maintain and operate model offered at per-km rate.

Revenue

(in units)

Introduced 80+ products, 120+ variants in FY22.

•	ACE EV launched with strong order book of
39,000 vehicles.

Reviewing FY22
(` crore)

37.4% y-o-y growth

57.9% y-o-y growth

FY22

3,67,490

FY22

52,287

FY21

2,67,513

FY21

33,104

FY20

3,47,587

FY20

36,329

EBIDTA

EBIT

(%)

(%)

50 bps y-o-y growth

130 bps y-o-y growth

FY22

3.7

FY21

4.2

FY21

(0.9)

FY20

3.6

FY20

(1.0)

Domestic Market
share
250 + bps vs FY21
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FY22

44.9

FY21

42.4

FY20

43.0

FY22

0.4

The Company has seen a spirited
rebound in sales after two straight years
of falling demand and revenues. The
comprehensive reopening of the economy
and the unfurling of pent-up demand has
led to strong volume growth in the MHCV
segment. Tata Commercial Vehicles closed
FY22 with its highest quarterly revenue
since Q4 FY19 and grew market shares in
all segments. The SCV space witnessed
very consistent growth with increasing
demand for last mile connectivity. The
business recorded a vigorous 37%
volumes growth and 58% revenue
growth, with the new launches and range
extensions bringing even greater buying
choice to consumers.
The higher revenue growth was driven by
improved product mix, better realisations
and pricing actions taken to mitigate the
impact of commodity inflation. However,
profitability remained under pressure as
severe commodity inflation dented the
margins. Operating leverage from higher
revenues drove near breakeven EBIT
margin in FY22.
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STRATEGIC OVERVIEW
Win decisively in CV

We continue to focus on the megatrends impacting the CV industry. The aim is
to strengthen our leadership position, leveraging new growth areas in product
and services.
The future focal points include
• Strengthening the core business
• Driving efficiency for financial fitness
• Expanding into new growth opportunities

Products
•	Delivering best-in-class operating economics,
superior comfort and convenience and
enhanced connectivity
• Strengthening our current portfolio
•	Customised EV product and ecosystem
solutions to drive EV adoption across
prioritised segments and use cases.

Market development and customer
experience
• Delivering enhanced value to our customers
•	Bringing innovative solutions and enhancing
customer satisfaction.
- Continue to leverage on GTME process
- Sampoorna Seva 2.0
- Value added service offerings
- Strengthening network

Financial targets
Double-digit
EBITDA
Strong positive
FCF
Long-term CAPEX at
3-4% of Revenue

Driving efficiencies
•	Optimising input costs through sustained efficiency
improvement actions across
value chain.

Expand into new growth opportunities
•	
Digitalisation: Continue to aggressively pursue
digitalisation across the value chain.
•	
Non-Vehicle and International businesses
continues to be clear priority
•	
Green mass-mobility solution strengthen
presence in EV buses and fleet contracts
Tata Motors Group I Corporate Presentation
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TATA PASSENGER
VEHICLES*

*Includes TMPV, TPEM, TMETC,
Trilix and Joint Operation FIAPL.

DELIVERING DRIVING EXPERIENCES THAT ARE ‘NEW FOREVER’
Our PV offerings include a whole new generation of passenger cars and utility vehicles that redefine their respective segments with class-leading
design, safety, technology and driving dynamics. The entire range is BSVI complaint and exemplifies the IMPACT 2.0 design language.

PV product range

EV product range

Tiago

Tigor

Punch

Nexon

Xpres-T EV

Harrier

Safari

Nexon EV Max
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Altroz

Tigor EV

Nexon EV
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TATA PASSENGER AND ELECTRIC VEHICLES
Key Highlights FY22
•

PV business subsidiarization completed.

•	Passenger vehicles witnessed highest
annual sales and revenue since its inception.
•	Strong market share improvement, ending
with market share of 13.4% in Q4 FY22.
•	Strong improvement in margins and
business delivered positive EBIT margin in
Q4 FY22, way ahead of our targets.
•	
L aunched Tata Punch, subcompact SUV
with bold and stunning design, premium and
spacious interiors.
•	Received more than 20 awards and
accolades during FY22.
	•
	

 anufacturer of the year award at Auto
M
Car and Car India awards.

•	Won several awards at Car and Bike
awards including, Entry car of the year,
Best innovation campaign, Manufacturer
of the year, Viewers’ choice EV of the
year and Design of the year.

Financial Metrics
Sales volume

EBIT

(in units)

(%)

750 bps improvement

67.1% y-o-y growth
FY22

3,72,157

FY22

(2.0)

FY21

2,22,638

FY21

(9.5)

FY20

1,37,924

FY20

(27.2)

Revenue

Market share

(` crore)

(%)

89.8% y-o-y growth

390 bps improvement

FY22

31,515

FY22

12.1

FY21

16,606

FY21

8.2

FY20

10,482

FY20

4.8

EBITDA

PV business delivered a consistent and
strong performance leading to the highest
quarterly and annual sales in Tata Motors’
history. The business witnessed strong
revenues of `31,515 crore in FY22 (+ 90%
y-o-y as compared to `16,606 crore in
FY21. Robust demand for New Forever
range and agile actions taken on the
supply side drove volumes growth. Strong
profitability was driven by improved product
mix, improved realisations, and operating
leverage owing to higher volumes. While
increase in commodity prices impacted
margins, price hikes taken, in line with the
PV industry, mitigated the impact to some
extent. Profitability improved significantly
with positive EBIT achieved in Q4 FY22 and
strong 750 bps EBIT improvement for FY22.
The PV business was also free cash flow
positive in FY22.

(%)

330 bps improvement

FY20
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Reviewing FY22

FY22

5.3

FY21

2.0

(10.6)
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STRATEGIC OVERVIEW
Win Sustainably in PV

Financial targets

Reimagine 2.0

The “Reimagine PV” strategy to rejuvenate front-end sales and the retailer
network as well as customer engagement, has delivered excellent results.
We launched Reimagining front end 2.0 with milestones to further strengthen
front-end activities.
Sales enhancement

Manufacturing

• Continued focus on micro-markets
• Strengthening used car business.

•	Unlock future growth potential by debottlenecking
existing facilities, improving asset utilisation and
enhancing capacity

Network
•	Continue to expand sales and service network
•	Improve reach and to ensure strong presence
in high TIV markets
•	Upgrade entire network as per “New Retail
Identity” to provide uniform experience to
consumers across the country.

Customer experience
•	Continue to enhance sales and service
Processes
• Adopt new technology and digital means
•	Provide delightful sales and service
experience to our consumers.
Tata Motors Group I Corporate Presentation

Product portfolio strategy
•	Invest for improving competitiveness and
comprehensiveness
•	Introduce differentiated offering within key growth
segments in phased manner.

High single-digit
EBITDA margin in the
next 2 years
Positive FCF
Long-term capex at 5-6%
of revenue

Financial health
•	Maintain fiscal prudence and drive a self-sustaining
business
•	Ensure ecosystem viability by ensuring dealer and
supplier financial health.
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ELECTRIC VEHICLES
Redefining the EV space for Indian Consumer.

Operational metrics
Sales volume

Market share

(in units)

Public
charging

(%)

1600 Bps Growth

353 y-o-y growth%
FY22

19,105

FY22

87

FY21

4,218

FY21

71

FY20

1,325

FY20

47

EV penetration

Cities
present

(%)

No. of dealerships

FY22

2,000

FY22

5

FY22

75

FY22

143

FY21

450

FY21

2

FY21

51

FY21

97

FY20

170

FY20

1

FY20

22

FY20

43

Reviewing FY22
Tata Motors has been the front runner in the EV segment
in India. During FY22, we strengthened our position in
the EV segment, driven by new product launches, strong
acceptance and positive word-of-mouth from existing
customers, offering exciting fleet-mobility solutions,
strengthening sales and service network, delivering
comprehensive home and public charging solutions and
enhancing supplies expeditiously.
EV sales continued to witness a rapid growth in demand
on the back of strong acceptance of Nexon EV and Tigor
EV. Our annual EV sales touched 19,105 units, a growth
of 353% vs FY21. Quarterly sales of EV were highest at
9,095 units, a growth of 432% vs Q4FY21 and EV sales for
March 2022 was also the highest at 3,357 units, a growth
of 377% vs March 2021.
Tata Motors Group I Corporate Presentation
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Tata UniEVerse
Through Tata UniEVerse, we have synchronised efforts to develop a holistic e-mobility ecosystem to accelerate
the adoption of EVs in India. Powered by Tata UniEVerse, consumers have access to a suite of e-mobility
offerings including charging solutions, innovative retail experiences and easy financing options.
POWER
•

India’s leading player in the EV charging space

•

Cell development and local manufacturing

•

Home charging installation support in all cities to support Tata Motors
EV customers

•

Technical partner for evaluating establishment of
Lithium-ion cell manufacturing plan

•

~ 2000 public chargers established, providing charging solutions
based on solar power

•

Operation for pilot plant for Li-ion battery recycling

•

Structured solutions for fleet buyers to drive EV adoption
including subscription and leasing

•

•

Support in designing innovative financing solutions at attractive
pricing by incorporating residual value financing

Partners for driving advanced research
and product design especially with respect to ADAS
systems and connected car tech

•

EVs are expected to get more sophisticated in future,
requiring dedicated design teams

MOTOR FINANCE

CONSULTANCY SERVICES

Tata Group firms
being leveraged for
EV business

AUTOCOMP SYSTEMS
•

Collaborated and completed localising EV powertrain components
in-line with phased manufacturing plan

•

In addition, all our models have also qualified for 50% domestic value
addition requirement specified by the government in order to avail
incentives going forward

•

Operation of battery assembly plant for Nexon & Tigor

Tata Motors Group I Corporate Presentation

ELXSI

DIGITAL
•

Tata Digital as partner for building integrated digital platform
across Tata companies to drive user experience and enable
cross-selling of Tata Motors EV products
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STRATEGIC OVERVIEW
Win Proactively in EV

We will continue to leverage product success and expand portfolio, providing India specific
offerings with different body styles and driving ranges. We also endeavour to complete phased
transition from conversion to multi-energy modular platform to a pure EV platform in next few
years.
Sales and marketing

Capacity Building

Ecosystem Solutions

•	Start to expand beyond the existing
micro-markets for a wider presence.

•	Enhance our capacities to meet
increasing demand
•	Accelerate EV penetration and drive
deeper localisation of Tier 1 and Tier 2
components.
•	Constantly evolve and build a centre of
competence in new technology areas.

•	Expand Tata uniEVerse to offer holistic
ecosystem solutions to customers

•	Continue to focus on states where
there is high demand, driven by
aggressive EV policies and benefits
•	Continue brand building for creating
awareness, driving aspirations and
enhancing customer experience.

Tata Motors Group I Corporate Presentation

•	Expand our footprint of public charging
solutions to drive mass adoption
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JAGUAR
LAND ROVER

INNOVATION AND CRAFTSMANSHIP
THAT SPANS DECADES
1935

1948

1948

1961

1970

1989

2013

2011

2008

2005

1996

1990

2015

2017

2018

2019

2021

The first ever Jaguar
car to be produced

Jaguar F-Type is
revealed

The first Jaguar
SUV, the F-Pace is
announced

The debut of Land Rover

Range Rover Evoque
brings the LRX concept
car to life

Range Rover Velar is
launched

To showcase the new XK
DOHC ‘six’ engine, the
Jaguar XK120 is launched

Jaguar Land Rover is
founded as Tata Motors
completes acquisition
of the brands

The world’s first allelectric SUV, Jaguar
I-Pace is revealed

Jaguar E-Type is introduced

Range Rover Sport is
revealed

All-new Land Rover
Defender makes it
world debut

2022

Birth of British Rover

Jaguar XK is launched

All-new Discovery Rover
is launched

Jaguar XJ220 becomes
the world’s fastest
production car

Reimagine strategy launched
- Jaguar to become all electric brand by
2025
- First all-electric Land Rover vehicle
in 2024 followed by a further five full
BEV Land Rover models by 2026

Strong new products –
New RR, New RR Sport,
Defender 130

Tata Motors Group I Corporate Presentation
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PRODUCT PORTFOLIO
Jaguar

Land Rover

Jaguar F‑PACE

Jaguar E‑PACE

The New Range Rover

The New Range Rover Sport

Jaguar I-PACE

Jaguar F-TYPE

Range Rover Evoque

New Discovery

Jaguar XE

Jaguar XF

Discovery Sport

Defender

Tata Motors Group I Corporate Presentation

Range Rover Velar
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FINANCIAL HIGHLIGHTS AND
PERFORMANCE
Key Highlights FY22

Financial Metrics

•	Introduced New Range Rover and the New Range
Rover Sport. Both embody modern luxury and have
been loved by our customers around the world.

Sales volume

•	Order bank grew through the year to reach 168,471
units as on March 31, 2022 including 45,584 orders
for the New Range Rover and 40,618 for Defender.
•	Refocus programme continues to deliver value,
achieving £1.5 billion of savings in the year, beating
target of £1.0 billion
•	Announced CO2e reduction targets by 2030,
which have been validated by the Science Based
Targets initiative (SBTi), aligning the business to the
1.5-degree Celsius emissions reduction set out by
the Paris Agreement.
•	Formed a multi-year strategic partnership with
NVIDIA, the leader in artificial intelligence (AI) and
computing, to jointly develop and deliver nextgeneration automated driving systems along with AIenabled services and experiences for its customers.
•	Land Rover defender won World Car design of
the year award at World Car Awards in April
2021.

(in units)
(wholesale) (Including CJLR)

EBITDA
(%)

250 bps

15.8% y-o-y growth
FY22

347,650

FY22

10.3

FY21

412,911

FY21

12.8

FY20

525,402

FY20

8.9

Revenue

EBIT

(£ million)

(%)

300 bps

7.2% y-o-y growth
FY22

18,320

FY21

19,731

FY21

2.6

FY20

22,984

FY20

0.1

(0.4)

FY22

Reviewing FY22 Full year performance
in FY22 was significantly impacted by the
constraint on production and sales resulting
from the global chip shortage. Revenue was
£18.3 billion, down 7% from the prior year,
with a pre-tax loss of £412 million before
the £ (43)m Q4 exceptional charge, compared
to a PBT of £662 million before exceptional
items in FY21. The impact on working capital
of the reduced volumes in the first half of the
financial year resulted in a free cash outflow
of £1.16 billion for FY22. The working capital
outflow is expected to be recovered over time
as volumes gradually increase. Strong demand
for New Range Rover helped order book to
new record at more than 168,000 units (New
Range Rover 46, 000 units and Defender
41,000 units. The Refocus transformation
programme delivered £1.5 billion of value in
the year, beating £1 billion target.

Free cash flow

(post interest) (£ million)
FY22

(1,156)
FY21

FY20

Tata Motors Group I Corporate Presentation

Reviewing FY22

185

(759)
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REDUCING BREAKEVENS

660
540
400
Annualised
Breakeven
Wholesales

Quarterly Breakeven
Wholesales

360

350+
300

FY19

FY20

FY21

H1 FY22

H2 FY22

FY23

165

135

100

90

75

c. 85

Tata Motors Group I Corporate Presentation
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REIMAGINE STRATEGY - MODERN LUXURY BY DESIGN
Electrification of the Jaguar and Land Rover brands

The electrification of the Jaguar and
Land Rover brands is at the heart of
Reimagine, set against a canvas of
true sustainability.
Our accelerated path towards
electrification through Reimagine will
contribute to our goal of becoming net
zero carbon by 2039

	
Reimagination of Jaguar as an all electric luxury
brand from 2025
First all electric Land Rover model in 2024
	
All Jaguar and Land Rover nameplates to be
available in pure electric form by end of the
decade

Jaguar as a pure electric luxury brand; pioneering next generation
technologies

Tata Motors Group I Corporate Presentation

Land Rover delivering modern luxury through its 3 families 6 BEV
variants in the next five years
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REIMAGINE STRATEGY - MODERN LUXURY BY DESIGN
3 BEV first architectures, greater collaboration and right sized footprint

3 B E V FI R S T ARCH I T EC T UR E S

LE V ER AG E CO LL AB O R AT I O NS

R EDU CE C APACI T Y BY 25%

2021/22
MLA FLEX

Global 2-shift capacity
Utilisation

100%

2024
EMA NATIVE BEV
80%

2025
JAGUAR PURE BEV

Tata Motors Group I Corporate Presentation

60%
FY22

FY23

FY24

FY26

FY26

FY27
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REIMAGINE STRATEGY - MODERN LUXURY BY DESIGN
Refocus transformation to drive the transformation of the business

Refocus
Our refocus transformation programme is the engine room powering our reimagine strategy.

7

8

9

10

1

2

3

4

5

6

QUALITY

PROGRAMME
DELIVERY &
PERFORMANCE

DELIVERED
COST PER CAR

END-TO-END
SUPPLY CHAIN

CUSTOMER &
MARKET
PERFORMANCE

CHINA

Reduced
warranty
spend

Efficient
programme
delivery

Reduction in
vehicle cost

Faster vehicle
delivery times

Increased
profitable
market share

Increased
profitable
market share

AGILE ORGANISATION & CULTURE
Agile Organisation, Leadership, Capability, Culture
DIGITAL
Using data and technology to power the transformation
RESPONSIBLE SPEND
Sustaining the cost improvements
SUSTAINABILITY
Building a regenerative ecosystem

Tata Motors Group I Corporate Presentation

Refocus has created signifcant
change within our business and
culture over the past year, improving
key quality metrics, laying the
foundations of an agile, data-driven,
digital business, and delivering over
£1.5 billion of value during FY22.
Refocus will drive further proftability
in our business, as we aim to realise
£2.5 billion of value within three
years. The programme contains
five prioritiesfocused on improving
our operations and transforming
our business. These are: improved
customer satisfaction, time to
market, workforce experience, CO2e
reduction and proftable growth.
These priorities are established in
ten separate pillars - six operational
pillars and four enabling pillars.
During FY 22, we added our tenth
pillar, Sustainability
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KEY SUBSIDIARIES
& PARTNERSHIPS

OPERATING THROUGH
A ROBUST NETWORK OF
SUBSIDIARIES

TMF reaches out to customers to help them
realise their dream of owning a Tata vehicle
easily. TMF also provides finance for the used
Tata vehicle. It is also actively engaged in
corporate lending wherein it provides both shortterm and long-term financing to dealers and
suppliers of TML.

250+

branches
pan India

27%

CV market
share

Tata Daewoo is one of South Korea’s most
reputed truck makers. It exports its vehicles to more
than 60 countries. TDCV manufactures both heavy
(8 tonne and above) and medium (4 to 8 tonne
vehicles) commercial vehicles and has a product
portfolio of various types of trucks for flat beds,
dumpers, mixers, tractors, arm-roll trucks,
refrigeration trucks and special-purpose trucks.

Tata Technologies is a global leader in engineering
services outsourcing and product development IT
services to the global manufacturing industry; enabling
ambitious manufacturing companies to design and build
better products.
Major service segments
		Engineering, research and development
		Product lifecycle management
		Connected enterprise IT

`45,220 crores
AUM

Tata Motors Group I Corporate Presentation
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AND STRATEGIC ALLIANCES THAT ENABLE
US TO MOVE FURTHER AHEAD

A 50:50 JV between Chery Automobile Co Ltd.
and JLR. Chery Jaguar Land Rover has a worldclass manufacturing and an engine plant; CJLR
has released total five car models in China

Investment by TPG Rise Climate along with
co-investors for `7,500 crore in compulsory
convertible instruments to secure between 11%
to 15% stake in EV Co. Translating to an equity
valuation of up to $9.1 bn. First tranche of `3,750
crore received.

JLR’s long-term strategic partnership to develop
the world’s first premium self-driving EV for
Waymo’s driverless transportation service

AJV between TML and Fiat Group Automobiles
to manufacture passenger cars, engines and
transmissions for the domestic market
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A 50:50 JV between TML and Cummins Inc.,
USA, for the design and manufacture of
diesel engines
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RESPONSIBLE
BUSINESS

THREE STRATEGY LEVERS THAT WILL HELP US ACHIEVE OUR
SUSTAINABILITY TARGETS
SUSTAINABLE MOBILITY
Leading India’s evolution from IC to EV

SUSTAINABLE PRODUCT
STEWARDSHIP

SUSTAINABLE OPERATIONS
Acting responsibly to benefit communities and society

Lifecycle outlook to build efficiency and deliver value
throughout the Business Value Chain

Financial
Viability

Push by
Government
of India

CESS - Disruption
is the new norm

Sustainable
Mobility

Proactive
E-Mobility

Electrify
India

Building a
Safety culture

Product life
cycle and
extension of
useful life

Reducing water
consumption

Resource
efficiency

Sustainable
Product
Stewardship

TATA UniEVerse
Ecosystem
Disclosure of
materials used

Material
Efficiency of
products

Reducing
hazardous
waste
generation

Reducing GHG
emissions

Sustainable
Operations

Achieving
zero waste to
landfill

Engaging
communities

Sustainable
supply chain

Tata Motors will lead the EV change in the Indian market. By 2025, Tata Motors will have 10 new BEV vehicles and as a Group we will invest proactively to
set up charging infrastructure across the country. In addition, the Tata Group is actively exploring partnerships in cell and battery manufacturing in India
and Europe to secure our supplies of batteries.
Note: CESS- Connected – Electric - Shared - Safe Mobility; IMDS- International Material Data System
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33

A CLEAR VISION, TOWARDS 2039
Through the Reimagine strategy,
JLR will drive towards a net
zero carbon position, by 2039.
In doing so, JLR will reimagine
the sustainability of luxury. JLR
is exploring hydrogen fuel-cell
technology, to be ready for
when the market matures and
active development of these
powertrains is already underway.
JLR will also create a new
benchmark in environmental and
societal impact for the luxury
sector, accelerating pioneering
innovations in materiality,
engineering, manufacturing,
services and circular economy
investments.
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Sustainability rich reimagination of modern luxury
ZERO
TAILPIPE
EMISSIONS
BY 2036

CLEAN
HYDROGEN
FUEL CELL
TEST MULES

Net-zero

carbon by
2039

REDUCTION IN
OPERATIONAL
CO2

RESPONSIBLE
SOURCING
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FAST ELECTRIFICATION ACROSS MODELS AND
NEW ARCHITECTURE ROLL OUT
BEV available on all
models

MLA architecture
introduced

2021

1st BEV & new
EMA architecture
introduced

2022

2024

2025

1st new Jaguar BEV
on new dedicated
architecture
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Total of 6 BEVs

60%
sales BEVs

2026

2030

100% sales zero
tailpipe emission
vehicles

2036

Net-zero carbon
emissions

2039

100%
sales BEVs
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TATA MOTORS - SNAPSHOT OF FOCUS
AREAS INITIATIVES AND REACH
CSR Spend

Reach [ Numbers]

₹4.59

477,563

₹8.49

100,505

EMPLOYABILITY
KAUSHALYA

₹3.44

45,234

ENVIRONMENT
VASUNDHARA

₹1.23

70,394

₹2.49

17,501

₹3.15

80,101

₹23.7

79,1298

HEALTH
AAROGYA

EDUCATION
VIDYADHANAM

RURAL
DEVELOPMENT

COVID RESPONSE

TOTAL
Tata Motors Group I Corporate Presentation

Crore

Crore

Crore

Crore

Crore

Crore

Crore
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JAGUAR LAND ROVER –
COMMUNITY ENGAGEMENT
Activities within the Community

The Red Cross
	Our partnership with the
International Federation of the Red
Cross and Red Crescent Societies
has endured since 1954.
	During the COVID-19 pandemic,
supplied 267 vehicles to the Red
Cross, which covered more than
500,000 miles helping people in
crisis.
	In addition, we have a fleet of
vehicles supporting the International
Federation of Red Cross Societies in
their efforts to provide humanitarian
aid to at-risk communities

Dream Fund
	Cooperating with the China Soong
Ching Ling Foundation (CSCLF), our
Dream Fund is the first such activity
in China’s automotive industry
dedicated to helping children and
young people achieve their potential.
	Over eight years, we have
undertaken a host of initiatives to
improve education quality for rural
children, guided by the principle
of “more equal access”. Our Land
Rover Never Stop Caring - Journey
for Vision Programme has provided
comprehensive healthcare and
medical equipment in remote regions
of China.
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Volunteering for Education
	Our sustained programme of
education volunteering supports
our position as the largest investor
in automotive research and
development in the UK, by reaching
enthusiastic young people with
enquiring minds and a commitment
to push the boundaries.
	Notwithstanding the COVID-19
restrictions in FY21, 213 employee
volunteers, including a core team of
apprentices and graduates, provided
881 hours of time to develop the
programme, which has so far
reached 148 students.

	Our team in Nitra, Slovakia established a
partnership with Nitra Volunteering Centre in
December 2021 and organized a collection
for people in need during December. Our
manufacturing facility in Itatiaia, Rio de
Janeiro joined forces with Instituto Toré
for a one year community partnership
supporting and implementing two significant
social responsibility projects in their local
area, aimed at delivering education and
skills on conservation and sustainable food
production.
	In December 2021, employees from Jaguar
Land Rover’s UK sites came together to
collect for local foodbanks, with the aim
of supporting thousands of families who
continued to struggle as a result of the
COVID-19 pandemic. The donation drive saw
employees across the business support their
local charities and communities, with more
than 10,000 items such as tinned food and
cereals donated to help local families in need,
while employees also showed their support
by donating just over £2,000 to an online
collection fund.
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FUELLED BY GOOD GOVERNANCE
Board of Directors

Mr. N Chandrasekaran

Mr. O P Bhatt

Non-exec utive Director and Chairman

Non-executive, Independent Director
C

Mr. Mitsuhiko Yamashita
Non-Executive,
Non-Independent Director

Ms. Hanne Sorensen

Non-executive, Independent Director

C

C

Mr. Kosaraju V Chowdary

Non-Executive, Independent Director

Mr. Al-Noor Ramji

Non-Executive, Independent Director

C

Ms. Vedika Bhandarkar

Non-executive, Independent Director
C

C

Mr. Thierry Bolloré

Mr. Girish Wagh

Non-Executive Director

Executive Director

Committees
Audit

Nomination and Remuneration

Stakeholders’ Relationshi

Corporate Social Responsibility

*Note: Group Chief Financial Officer, Mr. P B Balaji is a member of the Risk Management Committee as well.
Mr. M Yamashita attends as an Invitee, Audit Committee Meetings held for considering of Financial Statements.
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Risk Management*

Safety, Health and Sustainability
C

Chairperson

Member
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EXPERIENCE BEHIND THE WHEEL
Executive Committee

Mr. P B Balaji

Group Chief Financial Officer

Mr. Girish Wagh

Mr. Shailesh Chandra

Mr. Thomas Flack

Mr. Ravindra Kumar GP

Executive Director

President & Chief Purchasing officer
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Managing Director, Tata Motors Passenger
Vehicles Ltd., and Tata Passenger Electric
Mobility Ltd.

Mr. Rajendra Petkar

President & Chief Technology Officer

President & Chief Human Resources Officer
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THANK YOU
For more information,
visit tatamotors.com and email us at
ir_tml@tatamotors.com

