
Over 20 lakh Tata Ace vehicles sold: 
Customers buy one every three minutes

T
ata Motors has announced the 

launch of its new ‘Teen ka Tyohaar’ 

campaign to celebrate the success 

of its most popular small commercial ve-

hicle, Tata Ace. The company has sold over 

20 lakh Tata Ace vehicles till date, with one 

small commercial vehicle (SCV) from the 

Ace family being sold in every three min-

utes. Celebrating this achievement, the 

company has announced three lucrative 

ofers for its SCV bu ers.
O  e e  Tata Moto s “CV ehi le ought du i g the u e t fesi e 

seaso , the u e  ould e ei e a f ee gold oi , pe so al i su a e 
ith a o e  of ‘s.  lakhs, a d a  at a i e o thl  o su e  

scheme, depending on which region the vehicle is bought in. This 

ofe  is alid u il No e e   a oss the e i e “CV a ge of o -

mercial vehicles, including the newly-launched Tata Ace Gold.  

Co e i g o  the a paig , M . ‘.T. Wasa , Head - “ales & 
Ma kei g, Tata Moto s, said: “i e its lau h i  , Tata A e has 
not only pioneered the SCV segment in India but also has helped 

thousa ds of e t ep e eu s fulill thei  usi ess aspi aio s i  the 
t a spo t a d logisi s i dust . With the Tata A e hii g this as-

tou di g e h a k of o e ehi le ei g sold e e  th ee i utes, 
e de ided to ele ate this feat  i t odu i g a se ies of ofe s fo  

new customers. The buzz around this campaign has already led to a 

su sta ial i ease i  foofall a oss sho oo s. We look fo a d to 
a oost i  sales of all Tata “CVs o i g to the egi i g of the fesi e 
seaso  as ell as the at a i e i e i es ofe ed  Tata Moto s o  
every SCV purchased in these two months.”

Tata Moto s has lau hed a a kei g a paig  
a oss p i t, adio a d digital du i g the fesi e 
pe iod to tap pote ial u e s. It o i ues to keep its 
p o ise of deli e i g est-i - lass p odu t a d se i e 
e pe ie es.

The A e a ge of s all o e ial ehi les hi h 
ofe s supe io  safet  a d opi u  pe fo a e i  
a ied o diio s is o fo ta le a d eas  to ai tai . 

The a ge is usto iza le fo  a ied usi ess eeds, 
ight f o  ate i g to e- o e e deli e  to uphold-

i g the “ a hh Bha at isio  fo  a lea e  I dia.         w

Mr. R.T. Wasan, Head - Sales & Marketing, Tata Motors
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